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Appendix 2: MAILING LIST OF LATVIAN JOURNALISTS 
 

This is a mailing list of Latvian journalists who specialise in foreign 

news reporting, editors-in-chief and commentators. It is believed that all 

these media workers are important in covering and framing foreign news 

in the media. The list was created manually by checking websites of 

selected Latvian media. In some cases, there were email addresses of all 

journalists found, but in many cases there were only a few main email addresses. Sometimes 

it was possible to identify universal template for creating email addresses. In other cases, we 

created two possible alternative mailing addresses. 

Obviously, this way of identifying proper respondents was a bit imprecise. We tried to 

double-check our tentative selection of the journalists by translating identification of their 

specialisation from local language into English. 

Media selection was based on two sources – primarily, Latvia media guide compiled by 

BBC in August 2023. In addition, this media guide was consulted with the Latvia Media 

Directory produced by EIN Presswire in 2024. To our surprise, one of local contacted experts 

mentioned that our mailing list is incorrect - on the one hand, allegedly it did not include the 

most relevant media and, on the other hand, it included many outdated mailing addresses. She 

suggested this alternative list of the media in Latvia. 

 

Important media (that have some coverage on foreign affairs) are: 

Television 

1) LTV (Public broadcasting TV in Latvian); 

2) LTV7 (Public broadcasting TV, with some content in Russian); 

3) TV3 (Main commercial TV channel); 

4) TV24 (commercial TV channel with frequent talk shows on politics) 

5) ReTV (commerical TV channel with news programming on politics) 

 

Internet news portals: 

1) Delfi.lv (most popular news portal) 

2) Rus.delfi.lv (in Russian - they have different editorial teams) 

3) Tvnet.lv (second most popular news portal) 

4) Rus.tvnet.lv (in Russian - they have different editorial teams) 

5) LSM.lv (public broadcasting website in Latvian) 

6) rus.lsm.lv  (in Russian - they have different editorial teams) 

7) jauns.lv (tabloid style news) 

8) bb.lv (in Russian - quite popular news portal) 

 

Radio: 

1) LR1 (public broadcasting in Latvian) 

2) LR4 (public broadcasting in Russian) 

Other radio channels very rarely cover political topics, especially related to foreign affairs. 

 

Press/journals 

1) Ir.lv - quality journalism in Latvian (once per week) 

2) https://www.mklat.lv/ - the only press outlet in Russian that has major readership 

3) Latvijas avīze (commercial newspaper in Latvia, don't think it's still daily) 

4) Diena  (commerical newspaper in Latvia, don't think it's still daily) 

NRA was once press, now it's internet news, but readership is so low that they do not matter. 

https://www.bbc.com/news/world-europe-17528622
https://www.bbc.com/news/world-europe-17528622
https://www.einpresswire.com/world-media-directory/3/latvia
https://www.einpresswire.com/world-media-directory/3/latvia
https://emea01.safelinks.protection.outlook.com/?url=http%3A%2F%2Frus.delfi.lv%2F&data=05|02||2e5b838904cc4b5865b908dcedec6039|84df9e7fe9f640afb435aaaaaaaaaaaa|1|0|638646846701166454|Unknown|TWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D|0|||&sdata=ubX19QxG5UAeKefM%2FM3h8ASOvaF8G8tOgv5W3nIMzL4%3D&reserved=0
https://emea01.safelinks.protection.outlook.com/?url=http%3A%2F%2Frus.tvnet.lv%2F&data=05|02||2e5b838904cc4b5865b908dcedec6039|84df9e7fe9f640afb435aaaaaaaaaaaa|1|0|638646846701191871|Unknown|TWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D|0|||&sdata=BeBweJ3fsl9ymxqKyorBcGUroNDzaiLcZr7yRbVXF2g%3D&reserved=0
https://emea01.safelinks.protection.outlook.com/?url=http%3A%2F%2Frus.lsm.lv%2F&data=05|02||2e5b838904cc4b5865b908dcedec6039|84df9e7fe9f640afb435aaaaaaaaaaaa|1|0|638646846701206756|Unknown|TWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D|0|||&sdata=7k2h3%2FIf1ire0XL2vMCwO8tpfkAComcdxmEayqCRY8A%3D&reserved=0
https://emea01.safelinks.protection.outlook.com/?url=http%3A%2F%2Fjauns.lv%2F&data=05|02||2e5b838904cc4b5865b908dcedec6039|84df9e7fe9f640afb435aaaaaaaaaaaa|1|0|638646846701219804|Unknown|TWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D|0|||&sdata=svic8FZ5LDOZ7BaHj1sogmQOJ0v3Ddg0rbRKaQK3f5k%3D&reserved=0
https://emea01.safelinks.protection.outlook.com/?url=http%3A%2F%2Fbb.lv%2F&data=05|02||2e5b838904cc4b5865b908dcedec6039|84df9e7fe9f640afb435aaaaaaaaaaaa|1|0|638646846701235166|Unknown|TWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D|0|||&sdata=hbzMKtsj7YCFQnjBX0IoCelnQ3wAgcQSQEW3GVxaufk%3D&reserved=0
https://emea01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.mklat.lv%2F&data=05|02||2e5b838904cc4b5865b908dcedec6039|84df9e7fe9f640afb435aaaaaaaaaaaa|1|0|638646846701252525|Unknown|TWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D|0|||&sdata=BVXt%2FPlIIw%2B6ilS%2F1X0oydapRVdr1HXAkfw5tWqET5o%3D&reserved=0
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The only new agency is LETA:https://leta.lv/ 

 

The mailing list is divided into categories of press, television, radio, wire agencies, Brussels 

Correspondents, and members of Latvian Journalists Association. 

We specified whether intended message was reported as delivered or not. The main reasons 

for rejection explained that addresses “wasn't found at the destination domain” or the message 

“was rejected by the recipient's domain” or “email server outside Office 365 reported an 

error” or “ the recipient's email address isn't listed in the domain's director”.  We put all these 

messages under “(ND)” (not delivered) explanation. In general, we contacted all journalists at 

least twice (usually from two different email addresses). 

It turned out that the journalists in Latvia are not motivated to participate in research that 

covers their profession. It should be noted that we contacted three Latvian experts of which 

two provided some help in navigating us through journalists’ environment in Latvia. All of 

them expressed their scepticism whether the desired response rate will be reached. 

In addition, we contacted twice the Union of Latvian Journalists as well as the Latvian 

Association of Journalists (no response), Embassy of Latvia in Vienna (positive response), 

Slovak Embassy in Latvia (no response). 

 

Press 

Diena 

Guntars.gute@dienasmediji.lv 

andis.sedlieneks@dienasmediji.lv  (ND) 

armands.samietis@dienasmediji.lv  (ND) 

egils.zirnis@dienasmediji.lv 

undine.anamaite@dienasmediji.lv  (ND) 

agnese.margevica@dienasmediji.lv   (ND) 

ints.megnis@dienasmediji.lv 

uldis.rudaks@dienasmediji.lv 

edzuns.ozolins@dienasmediji.lv  (ND) 

ilze.auzane@dienasmediji.lv 

inese.luzina@dienasmediji.lv 

magda.riekstina@dienasmediji.lv 

juris.tihonov@dienasmediji.lv  (ND) 

 

Neatkariga Rita Avize (NRA) 

Ritums.rozenbergs@medijunams.lv   (ND)   portals@dienasmediji.lv 

Ritums.rozenbergs@nra.lv  (ND)   

ilze.steinfelde@medijunams.lv    (ND)    ilze.steinfelde@nra.lv  (ND) 

Maris.krautmanis@medijunams.lv   (ND)   Maris.krautmanis@nra.lv  (ND) 

Bens.latkovskis@medijunams.lv   (ND)   Bens.latkovskis@nra.lv   (ND)   

amis.kluinis@medijunams.lv  (ND)   amis.kluinis@nra.lv (ND) 

Elita.veidemane@medijunams.lv  (ND)    Elita.veidemane@nra.lv  (ND) 
  

Dienas Bizness 

zane.atlace-bistere@db.lv 

maris.kirsons@dienasmediji.lv 

janis.goldbergs@db.lv 

monta.skupele@db.lv 
 

Latvijas Avize 

https://emea01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fleta.lv%2F&data=05|02||2e5b838904cc4b5865b908dcedec6039|84df9e7fe9f640afb435aaaaaaaaaaaa|1|0|638646846701266490|Unknown|TWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D|0|||&sdata=kXwN1U5XbklOTYBp3PXB4aXWwglYqLQDUUDPzStKxvo%3D&reserved=0
http://diena.lv/
http://zinas.nra.lv/
mailto:info@medijunams.lv
mailto:info@medijunams.lv
mailto:info@medijunams.lv
mailto:info@medijunams.lv
mailto:info@medijunams.lv
mailto:info@medijunams.lv
mailto:info@medijunams.lv
mailto:info@medijunams.lv
mailto:info@medijunams.lv
mailto:info@medijunams.lv
http://db.lv/
http://www.la.lv/
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Linda.Tunte@la.lv 

Krista.Draveniece@la.lv 

Kamita@rigatv24.lv 

Zane.Rutkovska@la.lv 

Sanita.Karklina@la.lv 

Elina.Dubava@la.lv 

Megija.Kokorevica@la.lv 

Liva.Polaka@la.lv 

Elza.Breidaka@la.lv 

Supe.Inese@gmail.com 

svarigi@la.lv 

editor@grani.lv 
 

Vesti Segodnya in Russian 

The access to this outlet appeared to be blocked by authorities. 

 

K-Latvia - weekly, in Russian 

margita@mk-lat.lv 

 olga.vahtina@mk-lat.lv 

marina.siunova@mk-lat.lv 

pevcova@inbox.lv 

info@mk-lat.lv 

 

Ir.lv 

redakcija@ir.lv 

 

mklat.lv 
margita@mk-lat.lv 
olga.vahtina@mk-lat.lv 
pevcova@inbox.lv 
 info@mk-lat.lv 
yuri.chubachin@mk-lat.lv 
 

Television 
Latvian Television (LTV) - public, operates LTV1 - LTV7 

ltv@ltv.lv 

zane.mace@ltv.lv 

vikija.valdmane@ltv.lv   (ND) 

sigita.roke@ltv.lv    

Gints.Amolins@lsm.lv  (ND) 

 

 

TV3 – commercial 

beztabu@tv3.lv 

degpunkta@tv3.lv 

Ģirts.krastiņs@tv3.lv  (ND) 

Agris.blumfelds@tv3.lv 

Kristaps.ruķitis@tv3.lv  (ND) 

Inese.braze@tv3.lv 

ivo.butkevics@tv3.lv 

Evita.januskevica@tv3.lv 

https://ves.lv/
http://www.mklat.lv/
mailto:margita@mk-lat.lv
mailto:olga.vahtina@mk-lat.lv
mailto:marina.siunova@mk-lat.lv
mailto:pevcova@inbox.lv
mailto:info@mk-lat.lv
mailto:redakcija@ir.lv
http://www.ltv.lv/
mailto:ltv@ltv.lv
mailto:ltv@ltv.lv
mailto:ltv@ltv.lv
mailto:ltv@ltv.lv
https://www.linkedin.com/in/gints-amolins-83240a68/overlay/about-this-profile/
http://www.tv3.lv/
mailto:beztabu@tv3.lv
mailto:degpunkta@tv3.lv
https://zinas.tv3.lv/autors/girts-krastins/
mailto:degpunkta@tv3.lv
https://zinas.tv3.lv/autors/girts-krastins/
mailto:Agris.blumfelds@tv3.lv
https://degpunkta.tv3.lv/autors/kristaps-rukitis/
mailto:degpunkta@tv3.lv
https://zinas.tv3.lv/autors/inese-liepina/
mailto:degpunkta@tv3.lv
mailto:degpunkta@tv3.lv
https://www.tv3.lv/autors/evitajanuskevica/
mailto:degpunkta@tv3.lv
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lina.lontone@tv3.lv 

valdis.francis@tv3.lv 

andrejs.meters@tv3.lv 

kristine.garklava@tv3.lv 

edis.bojss@tv3.lv  (ND) 

gatis.suhoveckis@tv3.lv 

janis.zvers@tv3.lv 

girts.pommers@tv3.lv 

kalvis.bormanis@tv3.lv 
 

LNT – commercial 

The access to this outlet appeared to be blocked by authorities. 

TV6 – commercial 

The access to this outlet appeared to be blocked by authorities. 

PBK - Riga-based, pan-Baltic TV in Russian 

The access to this outlet appeared to be blocked by authorities. 

 
Radio 
Latvian Radio - public; six networks 

news@lsm.lv 

Mike.collier@lsm.lv 

Maija.olsteina@lsm.lv 

Artjoms.konohovs@lsm.lv  (ND) 

Uldis.kezberis@lsm.lv (ND) 

annija.petrova@lsm.lv (ND) 

evita.purina@lsm.lv (ND) 

ronald.silins@lsm.lv (ND) 

ina.strazdina@lsm.lv (ND) 

girts.zvirbulis@lsm.lv (ND) 

talis.eipurs@lsm.lv (ND) 

 

Radio Skonto – commercial 

studija@radioskonto.lv 
 

Radio SWH– commercial 

redakcija@radioswh.lv 
 

Star FM,  - commercial 

starfm@starfm.lv 

 
News agencies/online 
LETA- English-language pages 

The web was not accessible. 
 

Baltic News Network 

simona.dilane@bnn.lv 

erika.gavare@bnn.lv 
 

Delfi, - news portal, in Latvian and Russian 

delfi@delfi.lv 

komentarai@delfi.lv 

mailto:degpunkta@tv3.lv
mailto:degpunkta@tv3.lv
mailto:degpunkta@tv3.lv
mailto:kristine.garklava@tv3.lv
mailto:degpunkta@tv3.lv
mailto:degpunkta@tv3.lv
mailto:degpunkta@tv3.lv
mailto:degpunkta@tv3.lv
mailto:degpunkta@tv3.lv
http://www.lnt.lv/
http://www.tv6.lv/
http://www.latvijasradio.lv/
mailto:Uldis.kezberis@lsm.lv
mailto:annija.petrova@lsm.lv
mailto:evita.purina@lsm.lv
mailto:ronald.silins@lsm.lv
mailto:ina.strazdina@lsm.lv
mailto:girts.zvirbulis@lsm.lv
mailto:talis.eipurs@lsm.lv
http://radioskonto.lv/
mailto:%20nedzirdu@radioskonto.lv
http://www.radioswh.lv/
https://radioswh.lv/
http://www.starfm.lv/
mailto:starfm@starfm.lv
http://www.leta.lv/eng/index.php
https://bnn-news.com/
http://www.delfi.lv/
mailto:delfi@delfi.lv
mailto:komentarai@delfi.lv
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rasa.lukaityte@delfi.lv (ND)   

inga.dubauskiene@delfi.lv  (ND) 

ugne.karaliunaite@delfi.lv (ND) 

kestutis.cemnolonskis@delfi.lv (ND) 

dainius.sinkevicius@delfi.lv (ND) 

tomas.janonis@delfi.lv  (ND) 

dalia.plikune@delfi.lv (ND) 

lauryna.vireliunaite@delfi.lv  (ND) 

simona.voveriunaite@delfi.lv  (ND) 
 

TVNET,- news portal, in Latvian and Russian 

zinas@tvnetgrupa.lv 

birojs@tvnetgrupa.lv 

lauma.lazdina@tvnetgrupa.lv 

Rus.tvnet.lv 

 

bb.lv 

latvija@bb.lv 

 

Brussels Correspondents 

 

ilze.nagla@ltv.lt  (ND) 

artjoms.kohonovs@latvijasradio.lt (ND) 

 

Members of Latvian Journalists Association 

 
1. Agita Puķīte 
2. Aidis Tomsons (Latvijas Radio, Ziņu dienests) 
3. Aija Kažoka 
4. Aija Krūtaine (Delfi) 
5. Aivars Ozoliņš (Žurnals IR) 
6. Aleksandra Fahretdinova (Lsm.lv) 
7. Alvils Vīksne  
8. Anastasija Tetarenko-Supe (LETA) 
9. Anda Boša (Latvijas Televīzija, Ziņu dienests) 
10. Anda Rožukalne (RSU) 
11. Andrejs Mēters (TV3) 
12. Andrejs Vasks (Latvijas Radio) 
13. Anete Bērtule (Latvijas Televīzija, Ziņu dienests) 
14. Annija Petrova (Re:Baltica, Baltijas pētnieciskās žurnālistikas centrs) 
15. Anita Brauna (Latvijas Radio) 
16. Anita Daukšte (Riga TV24) 
17. Anita Rozentāle (Bauskas Dzīve) 
18. Anna Platpīre (Latvijas Televīzija) 
19. Anna Peipiņa (Santa) 
20. Antra Ērgle (Latvijas Būvnieku asociācijas raidieraksts “Celtnis 3D”) 
21. Armands Tripāns (SIA Video Factory) 
22. Arnis Krauze (TV3 Ziņas) 
23. Arta Ģiga (Red Dot Media, TV3) 
24. Atis Klimovičs 
25. Baiba Kļava 
26. Baiba Strautmane 
27. Dace Kreijere 

mailto:rasa.lukaityte@delfi.lv
mailto:inga.dubauskiene@delfi.lt
mailto:ugne.karaliunaite@delfi.lv
mailto:kestutis.cemnolonskis@delfi.lt
mailto:dainius.sinkevicius@delfi.lv
mailto:tomas.janonis@delfi.lv
mailto:dalia.plikune@delfi.lt
mailto:lauryna.vireliunaite@delfi.lt
mailto:simona.voveriunaite@delfi.lt
http://www.tvnet.lv/
http://www.tvnet.lv/
mailto:zinas@tvnetgrupa.lv
mailto:birojs@tvnetgrupa.lv
mailto:lauma.lazdina@tvnetgrupa.lv
https://emea01.safelinks.protection.outlook.com/?url=http%3A%2F%2Frus.tvnet.lv%2F&data=05|02||2e5b838904cc4b5865b908dcedec6039|84df9e7fe9f640afb435aaaaaaaaaaaa|1|0|638646846701191871|Unknown|TWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D|0|||&sdata=BeBweJ3fsl9ymxqKyorBcGUroNDzaiLcZr7yRbVXF2g%3D&reserved=0
https://emea01.safelinks.protection.outlook.com/?url=http%3A%2F%2Fbb.lv%2F&data=05|02||2e5b838904cc4b5865b908dcedec6039|84df9e7fe9f640afb435aaaaaaaaaaaa|1|0|638646846701235166|Unknown|TWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D|0|||&sdata=hbzMKtsj7YCFQnjBX0IoCelnQ3wAgcQSQEW3GVxaufk%3D&reserved=0
mailto:latvija@bb.lv
mailto:ilze.nagla@ltv.lt
mailto:artjoms.kohonovs@latvijasradio.lt
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28. Dagnija Neimane (Latvijas Televīzija, Ziņu dienests) 
29. Daiga Bitiniece (Laikraksts “Kurzemnieks”) 
30. Dana Sinkeviča (Ieva) 
31. Deivids Lagzdiņš (“Red Dot Media”) 
32. Diāna Vīlipa-Folka (LTV) 
33. Didzis Meļķis (Manabalss.lv) 
34. Dinija Jemeļjanova 
35. Dīvs Reiznieks (Latvijas Radio) 
36. Edgars Gabranovs (Laikraksts “Vadaguns”) 
37. Egita Jonāne (Laikraksts “Latgales Laiks”) 
38. Ella Semjonova (Latvijas Radio) 
39. Evita Puriņa (Re:Baltica, Baltijas pētnieciskās žurnālistikas centrs) 
40. Filips Lastovskis (Delfi) 
41. Ginta Alberte (Laikraksts “Dzirkstele”) 
42. Gints Grūbe (Mistrus Media) 
43. Gints Ivuškāns (Brīvfotogrāfs) 
44. Guna Gleizde (“Red Dot Media”) 
45. Gundega Skagale (Latvijas Avīze) 
46. Gunta Enerūta  
47. Gunta Sloga (Baltijas mediju izcilības centrs) 
48. Ģederts Ģelzis (Latvijas Radio) 
49. Ģirts Kondrāts 
50. Ģirts Zvirbulis (Latvijas Televīzija) 
51. Ieva Alberte (Delfi, Latviesi.com) 
52. Ieva Jurevica (Latvijas Televīzija) 
53. Ieva Puķīte (Latvijas Radio) 
54. Ilze Jaunalksne (Red Dot Media, TV3) 
55. Ilze Nagla (Latvijas Televīzija, Ziņu dienests) 
56. Ilze Vēbere (LTV) 
57. Imants Miezis (portāls baltic-ireland.ie) 
58. Indulis Bērziņš (Latviesi.com vadītājs) 
59. Inese Helmane (lvportals.lv) 
60. Inese Liepiņa (Re:Baltica) 
61. Inga Gorbunova (Žurnāls “Imperfekt”, ReTV) 
62. Inga Spriņģe (Re:Baltica, Baltijas pētnieciskās žurnālistikas centrs) 
63. Inga Šņore (Latvijas Televīzija, Ziņu dienests) 
64. Ingrīda Ābola (Latvijas Radio, Ziņu dienests) 
65. Inguna Mieze (portāls baltic-ireland.ie) 
66. Ingūna Johansone (Laikraksts “Ziemeļlatvija”) 
67. Ivars Bušmanis (Latvijas Avīze) 
68. Ivo Leitāns (Latvijas Televīzija, Ziņu dienests) 
69. Ivonna Plaude (Neatkarīgās Tukuma ziņas) 
70. Jānis Buholcs (Vidzemes Augstskola) 
71. Jānis Geste (Latvijas Televīzija, Ziņu dienests) 
72. Jānis Krēvics (Red Dot Media, TV3) 
73. Jānis Zvērs (TV3 Ziņas) 
74. Jolanta Hercenberga 
75. Juris Kaža 
76. Kārlis Streips (TV24) 
77. Kims Kosmačevs (rus.delfi.lv) 
78. Kristaps Andrejsons (podkāsts “The Eastern Border”) 
79. Laura Vonda (Latvijas Televīzija, Ziņu dienests) 
80. Lāsma Antoneviča (SSE Riga) 
81. Leonīds Jākobsons 
82. Liena Trēde (Laikraksts “Neatkarīgās Tukuma ziņas”,podkāsts “The Eastern Border”) 
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83. Liene Barisa-Sermule (LTV) 
84. Linda Zalāne (Latvijas Radio) 
85. Līga Ozoliņa (RSU) 
86. Madara Fridrihsone (LTV) 
87. Markus Kuokkanen 
88. Marta Cerava (Latvijas Televīzijas, LSM) 
89. Marta Selecka 
90. Māra Rozenberga (Latvijas Radio) 
91. Mārīte Lībeka (Laikraksts “Latvijas Avīze”) 
92. Maikls Džons Koljers (Latvijas Televīzija, LSM) 
93. Monta Jakovela (TV3 Ziņas) 
94. Nellija Tjarve (Žurnals IR) 
95. Normunds Zariņš (Radio Marija Latvija) 
96. Odita Krenberga (Latvijas Televīzija, Ziņu dienests) 
97. Olga Dragiļeva (Delfi) 
98. Oļģerts Tipāns 
99. Orests Silabriedis (Latvijas Radio) 
100. Pauls Raudseps (Žurnals IR) 
101. Pēteris Zirnis (LETA) 
102. Raivis Vilūns 
103. Renārs Vimba (Corax Film Studio) 
104. Renāte Lazdiņa (Latvijas Radio) 
105. Rita Ruduša (Internews Network) 
106. Roberts Šteinbergs (TVNET) 
107. Rudīte Spakovska (LTV Ziņu dienests) 
108. Rūta Fjodorova (Laikraksts “Neatkarīgās Tukuma ziņas”) 
109. Sabīne Bērziņa 
110. Sallija Benfelde (Laikraksts “Brīvā Latvija”) 
111. Samanta Brante 
112. Sandijs Semjonovs (Skuba Films) 
113. Sandra Dieziņa (Latvijas Avīze) 
114. Sanita Jemberga (Re:Baltica, Baltijas pētnieciskās žurnālistikas centrs) 
115. Sanita Karavoičika  (Laikraksts “Vadaguns”) 
116. Sarmīte Kolāte (Latvijas Radio, Latvijas Televīzija un žurnāls Sestdiena) 
117. Sarmīte Pujēna (portāls “irliepaja.lv”) 
118. Sergey Kurdyukov 
119. Sigita Roķe (Latvijas Televīzija) 
120. Tālis Eipurs (Latvijas Radio, TV3) 
121. Tenis Bikovskis (Divu Krastu radio, ReTV) 
122. Uldis Āboliņš (TV3) 
123. Vikija Rozenberga Valdmane (Latvijas Televīzija) 
124. Vineta Vizule 
125. Vita Dreijere (Delfi) 
126. Vladimirs Novodvorskis ( brīvžurnālists) 
127. Zanda Ozola-Balode (Latvijas Televīzija, Ziņu dienests) 
128. Zane Mače (Latvijas Televīzija) 
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Appendix 3: OVERVIEW OF SOCIAL MEDIA MONITORING 

SYSTEMS 
 

System Semantrum S. Number 1 

Country of Origin Ukraine 

Focus Comprehensive media monitoring 

Performance 

Parameters 
Real-time monitoring, sentiment scoring, trend analysis 

Languages Monitored English, Ukrainian 

Self-evaluation by 

Producer 
The self-evaluation data for the producers could be derived from a combination of 

industry insights, user feedback, and producer statements typically found in product 

descriptions, reviews, or performance reports. 

Further Development 

Expected/Promised 
Information will be gathered from a combination of official product websites, user 

reviews, industry reports, and technology blogs that discuss updates and future 

enhancements announced by the respective producers. 
i.e, Continuous updates promised to enhance features and expand capabilities. 

Scope of Services Automatic processing, data analysis, sentiment analysis, e-mail campaigns 

Pace of Innovation High 

Quality of Services Strong analytics capabilities 

Positive Reviews Effective in identifying trends; comprehensive coverage 

Negative Reviews Complex setup; may require training for optimal use 

Potential for Foreign 

Policy Monitoring 
Needs localization for specific regions. Outputs are reliable due to strong analytics 

but may require contextual understanding. 

Advantages Comprehensive coverage across media types; strong analytics capabilities; effective 

trend identification. 

Disadvantages Complex setup may deter new users; requires training for optimal use. 

Relevant Studies The study by Magokon and Samokhin (2021) “Targeted Sentiment Analysis for 

Ukrainian and Russian News Articles” details Semantrum's creation of a bilingual 

dataset from 987 Ukrainian and 979 Russian news articles to enhance sentiment 

analysis using a fine-tuned multilingual BERT model, significantly improving 

sentiment classification accuracy and enabling effective Named Entity Recognition 

(NER) for both languages. They concluded that there is “the necessity to review the 

methods of document selection for the corpus and improve and test the annotation 

guidelines in this environment and prepare the separate corpus for targeted 

sentiment in social media.” 

Link to study https://icteri.org/icteri-2023/proceedings/volume-2/202110705.pdf 

 

 

System SoMo Bot S. Number 2 

Country of Origin Ukraine 

Focus Brand reputation monitoring 

Performance 

Parameters 
Speed of alerts and accuracy of sentiment detection 

Languages Monitored English 

Self-evaluation by 

Producer 
Generally positive feedback on usability but limited in scope. 
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Further Development 

Expected/Promised 
Future enhancements expected to broaden tracking capabilities and improve 

analytics depth. 

Scope of Services Real-time monitoring, competitor tracking, alerting via messenger 

Pace of Innovation Moderate 

Quality of Services Good for real-time alerts 

Positive Reviews Quick response to threats; user-friendly interface 

Negative Reviews Limited scope in offline media tracking 

Potential for Foreign 

Policy Monitoring 
Can be adapted for monitoring foreign brands/events. Reliability is moderate due to 

focus on specific brands rather than broader geopolitical contexts. 

Advantages Quick alerts and user-friendly interface; adaptable for specific brand monitoring 

needs; efficient at managing brand reputation. 

Disadvantages Limited in offline media tracking; may not provide comprehensive insights into 

broader trends. 

Relevant Studies The study “News Bots: Automating News and Information Dissemination on 

Twitter” by Tetyana Lokot and Nicholas Diakopoulos (2015) examines the role of 

automated accounts, or news bots, in disseminating news on social media platforms 

like Twitter, analyzing a sample of 60 existing news bots to propose a typology that 

highlights their functions, limitations, and potential for innovation in the media 

landscape. 

Link to study https://tanyalokot.wordpress.com/wp-

content/uploads/2017/05/news_bots_automating_news_and_informatio.pdf 

 

 

System YouScan S. Number 3 

Country of Origin Ukraine 

Focus AI-driven social media analytics 

Performance 

Parameters Performance metrics based on engagement rates and sentiment scores 

Languages Monitored English, Spanish, Portuguese, Ukrainian, Central Asian languages 

Self-evaluation by 

Producer 
Rated #1 social media monitoring platform in CIS; recognized for innovation and 

effectiveness in insights. 

Further Development 

Expected/Promised 
Improved visual insights, sentiment detection, and expansion of multi-language 

capabilities for better consumer analysis. Advanced reporting features, enhanced 

engagement metrics, intuitive UI updates, and new integrations with marketing 

tools. 

Scope of Services User opinion identification, sentiment analysis, crisis management 

Pace of Innovation High 

Quality of Services Advanced image analysis capabilities 

Positive Reviews Effective in managing reputation; strong sentiment analysis 

Negative Reviews Pricing can be high for small businesses 

Potential for Foreign 

Policy Monitoring 
Can analyze international social media sentiment. Outputs are reliable but should be 

interpreted within local contexts. 

Advantages Strong AI capabilities for social media insights; supports multiple languages for 

broader reach; effective crisis management tools. 

Disadvantages Higher pricing may exclude small businesses; outputs require contextual 

understanding for accurate interpretation. 
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Relevant Studies The study “News Bots: Automating News and Information Dissemination on 

Twitter” by Tetyana Lokot and Nicholas Diakopoulos (2015) examines the role of 

automated accounts in news dissemination on social media, analyzing 60 

purposively sampled news bots on Twitter to propose a typology that highlights 

their functions, limitations, and potential for innovation in journalism. Findings 

reveal that news bots are used for various purposes, including topical and local news 

sharing, commentary, and accountability, while also addressing issues of 

algorithmic transparency and the impact of automation on the media landscape. 

Link to study https://tanyalokot.wordpress.com/wp-

content/uploads/2017/05/news_bots_automating_news_and_informatio.pdf 

 

 

System LOOQME S. Number 4 

Country of Origin Ukraine 

Focus Story collection and analysis 

Performance 

Parameters Coverage breadth and mention identification rate 

Languages Monitored English 

Self-evaluation by 

Producer NA 

Further Development 

Expected/Promised 
Advanced reporting features, enhanced engagement metrics, intuitive UI updates, 

and new integrations with marketing tools. 

Scope of Services Monitoring news from multiple sources including social media 

Pace of Innovation Moderate 

Quality of Services  Good for brand reputation monitoring 

Positive Reviews Extensive daily news coverage; effective in identifying mentions 

Negative Reviews Interface may be complex for some users 

Potential for Foreign 

Policy Monitoring 
Potentially useful: Could monitor foreign media narratives but requires 

enhancements in analytical depth. Reliability is moderate. 

Advantages Good breadth of coverage; effective at identifying mentions across various 

platforms; potential for storytelling insights. 

Disadvantages Interface complexity may hinder usability; requires improvements in analytical 

depth for better insights. 

Relevant Studies The authors of the study “Making up Real Media Reports’ Sample on COVID-19 

for Use in Experimental Studies” (Rizun et al., 2022) highlight the importance of 

carefully choosing news stories that reflect the actual media environment during the 

pandemic, as such reports can influence diverse social groups. They employed the 

LOOQME monitoring service to collect and analyze media content. 

Link to study https://www.researchgate.net/profile/Volodymyr-Rizun-

2/publication/356760775_Making_up_Real_Media_Reports'_Sample_on_COVID-

19_for_Use_in_Experimental_Studies/links/61aaa846ca2d401f27c2390a/Making-

up-Real-Media-Reports-Sample-on-COVID-19-for-Use-in-Experimental-

Studies.pdf 

 

 

System SCAN Interfax S. Number 5 

Country of Origin Russia 

Focus Contract verification and media monitoring 
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Performance 

Parameters 
Risk identification accuracy and reporting clarity 

Languages Monitored English, Russian 

Self-evaluation by 

Producer 
NA 

Further Development 

Expected/Promised 
NA 

Scope of Services Reputation assessment, risk mapping 

Pace of Innovation Moderate 

Quality of Services Strong database capabilities 

Positive Reviews Effective in risk mapping; good for reputation management 

Negative Reviews May lack comprehensive social media coverage 

Potential for Foreign 

Policy Monitoring 
Useful for assessing reputational risks of foreign entities. Outputs are reliable but 

depend on data sources used. 

Advantages Strong database capabilities for risk assessment; effective at managing reputational 

risks; good integration of contract verification features. 

Disadvantages Limited social media coverage may hinder comprehensive analysis; relies heavily 

on data sources used. 

Relevant Studies This report by Alyukov et al. (“Propaganda Setbacks and Appropriation of Anti-war 

language: ‘Special Military Operation’ in Russian Mass Media and Social 

Networks”, 2022) examines how Russian state-controlled media and social media 

users framed the invasion of Ukraine, referred to as a ‘special military operation,’ 

from February to July 2022 using data collected through Scan Interfax and Brand 

Analytics. 

Link to study https://kclpure.kcl.ac.uk/portal/en/publications/propaganda-setbacks-and-

appropriation-of-anti-war-language-specia 

 

 

System NewsWhip S. Number 6 

Country of Origin USA 

Focus Real-time news tracking 

Performance 

Parameters 
News organizations, PR firms 

Languages Monitored multiple languages including English 

Self-evaluation by 

Producer 
NA 

Further Development 

Expected/Promised 
NA 

Scope of Services Monitoring news trends across various platforms 

Pace of Innovation High 

Quality of Services Strong Real-time analytics 

Positive Reviews Excellent at predicting trending topics 

Negative Reviews Limited historical data access 

Potential for Foreign 

Policy Monitoring 
Can track global news narratives and their impact on policy discussions. Outputs are 

reliable due to Real-time data access. 
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Advantages NA 

Disadvantages NA 

Relevant Studies The study by Chen ez al. (2022): “Application of Big Data Technology in News 

Analytics on Social Networks” examines how big data technology is applied to 

analyze news on social networks, highlighting the role of NewsWhip, a digital 

content analytics platform. The research details NewsWhip's processes for collecting 

and analyzing data, tracking digital content, and ranking it based on social activity 

trends. These insights help publishers effectively identify and select emerging news 

topics. 

Link to study https://ieeexplore.ieee.org/abstract/document/9498785 

 

 

System SentiOne S. Number 7 

Country of Origin Poland 

Focus Social listening and online reputation 

Performance 

Parameters 
Brands needing social listening services 

Languages Monitored social media 

Self-evaluation by 

Producer 
NA 

Further Development 

Expected/Promised 
NA 

Scope of Services Monitoring brand mentions across social media 

Pace of Innovation Moderate 

Quality of Services Good sentiment analysis capabilities 

Positive Reviews Effective in Real-time Monitoring of brand perception 

Negative Reviews Limited integration options with other tools 

Potential for Foreign 

Policy Monitoring 
Can be adapted to monitor international sentiment regarding policies. Outputs are 

generally reliable but contextually dependent. 

Advantages NA 

Disadvantages NA 

Relevant Studies The study by Burzyńska et al. (“The social life of COVID-19: Early insights from 

social media monitoring data collected in Poland”, 2020) analyzes how COVID-19 

discussions unfolded on social media in Poland between February-March, 2020. 

Using the SentiOne social listening tool, the authors tracked 1,415,750 mentions 

across platforms like Facebook, Twitter, Instagram, blogs, forums, and news portals. 

The findings show that personal updates accounted for 95.36% of mentions, while 

4.64% were news articles. Men contributed to 65.32% of the conversation, though 

women were more active on social media platforms. The research highlights the 

importance of real-time social media monitoring to understand public response to 

health crises and offers both theoretical and practical insights. 

Link to study https://journals.sagepub.com/doi/full/10.1177/1460458220962652 

 

 

System Zignal Labs S. Number 8 

Country of Origin USA 

Focus Real-time media intelligence 
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Performance 

Parameters 
Data accuracy during critical events 

Languages Monitored multiple languages including English 

Self-evaluation by 

Producer 
NA 

Further Development 

Expected/Promised 
NA 

Scope of Services Monitoring news and social media; crisis management tools 

Pace of Innovation High 

Quality of Services Advanced crisis management tools 

Positive Reviews Reliable outputs due to real-time processing 

Negative Reviews Pricing can be high for smaller organizations 

Potential for Foreign 

Policy Monitoring 
Effective in analyzing the impact of events on public opinion regarding foreign 

policies effectively. 

Advantages NA 

Disadvantages NA 

Relevant Studies Bonnevie et al. (2023) address the spread of Spanish-language vaccine 

misinformation during the COVID-19 pandemic in their study: “Lessons Learned 

From Monitoring Spanish-Language Vaccine Misinformation During the COVID-

19 Pandemic”. From September 2021 to March 2022, analysts tracked 

misinformation across platforms like Facebook, Twitter, blogs, and news sites using 

Zignal Labs’ AI-powered monitoring software. The analysis identified 109 pieces of 

trending Spanish-language misinformation, often overlapping with English-

language content. The findings suggest that a small number of highly influential 

websites play a major role in spreading false information. The study emphasizes the 

need for community collaboration and empowerment to combat misinformation, 

highlighting that the challenge lies in prioritizing efforts rather than access to data or 

monitoring techniques. 

Link to study https://journals.sagepub.com/doi/full/10.1177/00333549231168452 

 

 

System NewsData.io S. Number 9 

Country of Origin India 

Focus Real-time news tracking 

Performance 

Parameters 
Real-time updates, global News coverage 

Languages Monitored 206 countries and 89 languages 

Self-evaluation by 

Producer 
Best News API To Search, Collect, And Track Worldwide News 

Get live breaking news or search historical news data for the past 6 years (since 

January 2018) from 82368+ sources using NewsData.io API. Collect the data in 

JSON or Excel Formats. 

Further Development 

Expected/Promised 
NA 

Scope of Services Live Breaking News API, Historical News from a database of news sources 

archived in the past 6 years, News analysis 

 

Pace of Innovation NA 
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Quality of Services Comprehensive and reliable datasets with easy-to-access data 

Positive Reviews Good customizable search and filter options, highly secure and reliable, ensuring 

that your data is safe and accessible 

Negative Reviews High price, lack of customization options. There is no such control or parameter on 

extracting bias news and later it is difficult to analyse or extract unbiased news from 

bias news, and again it is time consuming task 

Potential for Foreign 

Policy Monitoring 
Can be used to analyze also historical data (although limited in scope) 

Advantages Vast collection of news data from reliable sources in multiple languages and 

categories 

Disadvantages Limitations in Historical Data, Occasional Missing Articles 

Relevant Studies The article “Detecting and Analyzing Deceptive Information in News Articles: A 

Study Using a Dataset of Misleading Content” (2023) by Ahmed et al. explores 

methods for detecting misinformation in news articles using machine learning and 

deep learning models. It introduces the Misleading Content dataset, an extension of 

existing fake and real news datasets, and evaluates its performance with six models, 

including Random Forest, Naïve Bayes, SVM, BiLSTM, CNN, and RNN. Among 

these, BiLSTM demonstrated the best results with an accuracy of 88.54%, offering a 

promising approach for fake news detection. 

Link to study https://pjosr.com/index.php/ijeet/article/view/930 

 

 

System Webz.io S. Number 10 

Country of Origin Israel 

Focus Machine-defined web data 

Performance 

Parameters 
News coverage, cyber security risk identification accuracy 

Languages Monitored 3.5M+ daily news articles in 170+ languages going back to 2008 

Self-evaluation by 

Producer 
NA 

Further Development 

Expected/Promised 
NA 

Scope of Services Media monitoring, risk intelligence 

Pace of Innovation NA 

Quality of Services Wide coverage 

Positive Reviews Unique content proposition, Very knowledgeable and tech-savvy staff, Pricing, 

Generous free trial, Great UI 

Negative Reviews The Dark web part requires authorisation 

Potential for Foreign 

Policy Monitoring 
Can be used to analyze also historical data 

Advantages Stability and quality of data feeds 

Disadvantages Low coverage of social media platforms 

Relevant Studies The paper “Forecasting Migration Patterns and Land Border Encounters” (2024) by 

Bin Yousuf et al. presents predictive models using open-source big data to track and 

forecast migration flows involving large groups (>100 persons) across South and 

Central America to the U.S. southwest border. The study describes a live forecasting 

setup, model development, and refinement to provide timely and accurate migration 
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predictions. By employing machine learning, the research sheds light on the key 

factors driving mass migration, contributing to anticipatory intelligence. 

Link to study https://people.cs.vt.edu/~ramakris/papers/ForecastingMigrationPatternsBigData2024

.pdf 

 

 

System InShorts S. Number 11 

Country of Origin India 

Focus Real-time news tracking 

Performance 

Parameters 
News coverage 

Languages Monitored English, Hindi 

Self-evaluation by 

Producer 
Only headlines and facts, no opinions 

Further Development 

Expected/Promised 
NA 

Scope of Services Mobile app providing news summaries 

Pace of Innovation NA 

Quality of Services NA 

Positive Reviews Concise news summaries, user-friendly interface, quick updates 

Negative Reviews Repeated stories, irrelevant news despite preferences, and limited content 

personalization options 

Potential for Foreign 

Policy Monitoring 
NA 

Advantages Clean design and broad coverage of topics 

Disadvantages The app is somewhat India focused, although it also includes shorts of articles from 

the NYT, Huffington Post, and many other international news sources 

Relevant Studies The chapter “Smart News for the Smartphones in the Era of Data Journalism” by 

Reddy (2024, in: Handbook of Digital Journalism, pp. 341-349) examines the rise of 

mobile-first news aggregators like Dailyhunt and Inshorts in South Asia, particularly 

in India, against the backdrop of digital journalism's evolution. Through interviews 

with news curators, it explores how these apps leverage internet growth and 

increased mobile usage to innovate content strategies, while addressing concerns 

about legacy media's decline due to ethical and profit-driven challenges. 

Link to study https://link.springer.com/chapter/10.1007/978-981-99-6675-2_29 

 

 

System Mediatoolkit S. Number 12 Daily Brief S. Number 13 

Country of Origin Unknown India 

Focus Media monitoring and analytics  Real-time news tracking 

Performance 

Parameters 
Coverage breadth across online 

platforms 
News coverage 

Languages Monitored multiple languages including English NA 

Self-evaluation by 

Producer 
NA Catches you up with the top news stories 

of the day in the shortest amount of time 
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Further Development 

Expected/Promised 
NA NA 

Scope of Services Comprehensive media monitoring 

across online platforms 
Mobile app providing news summaries 

Pace of Innovation Moderate NA 

Quality of Services User-friendly interface with good 

reporting features 
NA 

Positive Reviews Effective in tracking brand mentions 

across various platforms 
NA 

Negative Reviews May lack depth in analytical features NA 

Potential for Foreign 

Policy Monitoring 
Can track international media narratives 

effectively. Outputs are reliable but may 

require contextual interpretation. 

NA 

Advantages NA NA 

Disadvantages NA NA 

Relevant Studies NA NA 

Link to study NA NA 

 

 

System 
Vision IAS 

Current Affairs 
S. Number 14 Google alerts S. Number 15 

Country of Origin India USA 

Focus Real-time news tracking Real-time news tracking 

Performance 

Parameters 
NA News coverage 

Languages Monitored NA NA 

Self-evaluation by 

Producer 
NA NA 

Further Development 

Expected/Promised 
NA NA 

Scope of Services NA Rreports on the topics of interest directly 

on your inbox 

Pace of Innovation NA NA 

Quality of Services NA NA 

Positive Reviews NA Ease of use, functionality 

Negative Reviews NA The alerts on specific words at times are 

not directly relevant 

Potential for Foreign 

Policy Monitoring 
NA NA 

Advantages NA Free tool, quick to set up, 

Disadvantages NA Accuracy, limited to sources that Google 

tracks, hard to use for reporting 

Relevant Studies NA NA 

Link to study NA NA 
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Appendix 4: MATRIX OF AVAILABLE MODERN MEDIA 

MONITORING TOOLS  
 

Monitoring systems – accessibility on review sites 
 

Shows accessibility of reviews of individual monitoring systems on SW reviewing platforms G2, 

TrustPilot, Capterra and OMR Reviews 
 

Review 
Site 

 

 

Monitoring 
System 

G2 

G2: Business 

Software and 

Services Reviews 
 
www.g2.com 

TrustPilot 
Trustpilot Reviews: 

Experience the 

power of customer 

reviews 
www.trustpilot.com 

Capterra 
Capterra: Find the 

Right Software and 

Services 
 

www.capterra.com 

OMR Reviews 
The most relevant SW 

information platform 

in the German-

speaking market. 
https://omr.com/en/reviews 

Semantrum +    

World 

Semantrum 
 +   

Mention + + + + 

Semrush + + + + 

Meltwater + + + + 

BrandVox + + +  

SoMo Bot     

YouScan + + + 0 

LOOQME + +   

SCAN  

Interfax 
    

NewsData.io 

News API 
+ + +  

Webz.io   +  

Daily Brief     

Inshorts     

Vision IAS 

Current Affairs 
    

GDELT Project     

Reputation + + + 0 

Contify +  +  

Factiva +  +  

AlphaSense +  + + 

Brand24 + + + + 

Mediaboard +  +  

 

 

http://www.g2.com/
http://www.trustpilot.com/
http://www.capterra.com/
https://omr.com/en/reviews
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Appendix 5: GEOFFREY DICKENS, APRIL 1ST, 2025 7:00 AM, 

ABC/CBS/NBC/CNN/MSNBC SPEND 10X MORE TIME ON 

TURKISH STUDENT ARREST THAN MS-13 LEADER 

CAPTURE 
 

 

On March 27 the Trump administration scored a big win with the Virginia arrest of a top MS-

13 leader. The day before (March 26) alleged Hamas-supporter and Tufts University student 

Rumeysa Ozturk was picked up by ICE agents.  

So which arrest did the leftist news outlets care more about? The arrest of the Turkish student 

Ozturk. 

From March 26 (when the cables first started reporting on Ozturk’s arrest) through March 27 

ABC, CBS, NBC, CNN and MSNBC devoted a total of 119 minutes, 18 seconds to the 

Ozturk case, but just 11 minutes, 42 seconds to the MS-13 leader capture.  

That’s ten times more coverage to Ozturk than the capture of MS-13 leader Henrry Josue 

Villatoro Santos.  

In fact, ABC, CBS, NBC didn’t devote a single second to the violent terrorist gang leader’s 

arrest.  

So why the discrepancy? Whereas the arrest of MS-13 leader was a great PR win for Team 

Trump the footage of Ozturk being arrested on the street prompted leftist anchors, reporters 

and pundits to decry what they called the “authoritarian” actions of the Trump administration.  

On the March 27 edition of MSNBC’s Deadline:White House, Alicia Menendez gravely 

warned: “The arrest of a Tufts University student captured on video is the latest worrying sign 

for colleges and universities under the increasing authoritarianism of the Trump 

administration.” 

On March 26 CNN News Central host Erica Hill alerted her viewers: “This just into CNN, 

some chilling video. It shows the moment that a Tufts University grad student from Turkey is 

arrested and taken into ICE custody.” 

Over on NBC, anchor Lester Holt opened the March 27 NBC Nightly News this way: “Good 

evening and welcome. With the Trump administration widening its net against foreigners here 

both legally and illegally, a rally was held today near Boston in support of a Tufts university 

doctorate candidate whose arrest by ICE, despite her legal status, has cast a chill across some 

college campuses.” 

Executive Editor of NewsBusters Tim Graham observed: 

“A disparity like this demonstrates that the media prefer one narrative over the 

other. Trump having a success in arresting a gang leader is too positive to 

underline. They prefer the narrative that Trump is some kind of dictator arresting 

foreigners for speaking too freely about the horror of Israel. They don’t even have 

the shame to notice that Hamas isn’t exactly a free-speech paragon.” 

Overall, MSNBC allocated the most time on the Ozturk arrest (58 minutes, 48 seconds.) 

CNN spent 50 minutes, 9 seconds on the Turkish student.  

https://www.foxnews.com/us/top-ms-13-leader-arrested-virginia
https://www.foxnews.com/us/video-shows-arrest-tufts-university-student-allegedly-supporting-hamas
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NBC aired 6 minutes, 6 seconds on the Turkish student. CBS provided 2 minutes, 39 

seconds on Ozturk. ABC delivered 1 minute, 39 seconds of time to the Tufts University 

student case.  

On the MS-13 leader’s arrest, MSNBC offered a tiny 3 minutes, 43 seconds amount of 

coverage. CNN aired just 7 minutes, 59 seconds on the gang leader capture.  

ABC, CBS, NBC aired zero seconds on the MS-13 leader being brought in. 

For this study MRC analysts reviewed all the segments on the MS-13 leader and Rumeysa 

Ozturk arrests aired on ABC, CBS, NBC evening and morning news shows as well as all of 

the morning, daytime and evening programs on CNN and MSNBC on March 26 and March 

27.   

https://newsbusters.org/blogs/nb/geoffrey-dickens/2025/04/01/abccbsnbccnnmsnbc-spend-

10x-more-time-turkish-student-arrest?fbclid=IwY2xjawJe8ttleHRuA2FlbQIxMQABHm4--

iZBmVBg5KhrLBbRdFgXs_J2fxeD6VtWc2gDcBwFalgMQ58gZqcW-

Z7d_aem_36PyL5JhKXkuvRLDSgELpg&sfnsn=mo 

  
 

 

 

 
 

https://newsbusters.org/blogs/nb/geoffrey-dickens/2025/04/01/abccbsnbccnnmsnbc-spend-10x-more-time-turkish-student-arrest?fbclid=IwY2xjawJe8ttleHRuA2FlbQIxMQABHm4--iZBmVBg5KhrLBbRdFgXs_J2fxeD6VtWc2gDcBwFalgMQ58gZqcW-Z7d_aem_36PyL5JhKXkuvRLDSgELpg&sfnsn=mo
https://newsbusters.org/blogs/nb/geoffrey-dickens/2025/04/01/abccbsnbccnnmsnbc-spend-10x-more-time-turkish-student-arrest?fbclid=IwY2xjawJe8ttleHRuA2FlbQIxMQABHm4--iZBmVBg5KhrLBbRdFgXs_J2fxeD6VtWc2gDcBwFalgMQ58gZqcW-Z7d_aem_36PyL5JhKXkuvRLDSgELpg&sfnsn=mo
https://newsbusters.org/blogs/nb/geoffrey-dickens/2025/04/01/abccbsnbccnnmsnbc-spend-10x-more-time-turkish-student-arrest?fbclid=IwY2xjawJe8ttleHRuA2FlbQIxMQABHm4--iZBmVBg5KhrLBbRdFgXs_J2fxeD6VtWc2gDcBwFalgMQ58gZqcW-Z7d_aem_36PyL5JhKXkuvRLDSgELpg&sfnsn=mo
https://newsbusters.org/blogs/nb/geoffrey-dickens/2025/04/01/abccbsnbccnnmsnbc-spend-10x-more-time-turkish-student-arrest?fbclid=IwY2xjawJe8ttleHRuA2FlbQIxMQABHm4--iZBmVBg5KhrLBbRdFgXs_J2fxeD6VtWc2gDcBwFalgMQ58gZqcW-Z7d_aem_36PyL5JhKXkuvRLDSgELpg&sfnsn=mo
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Appendix 6: CRITICAL MENTION ASSESSMENT 
 

 

ALTERNATIVE ASSESSMENT  1 
 

Presented as “the fastest, most reliable all-in-one PR and earned media platform featuring 

global media monitoring, a media contact database and robust analytics. Search results are 

easily analyzed, turned into actionable data and shared using Critical Mention's 

comprehensive Earned Media Suite. 24/7/365 customer support included with every 

subscription. Languages supported: English, French, Spanish“. 
 

Product Description by company 
 

Critical Mention allows users to search global TV, radio, online news and social media, watch 

video, edit and internally share coverage, receive real-time email alerts, build reports, and 

analyze coverage through word clouds and graphs. 

 

How do you position yourself against your competitors? 

 

Critical Mention differentiates in several ways. We pride ourselves on being the fastest, 

easiest-to-use platform in the media monitoring and intelligence space. Since the company's 

inception, Critical Mention has been the leader in broadcast monitoring technology and in 

recent years has added state-of-the-art analytics, online news and social media monitoring 

features. The platform consistently delivers real-time search results to PR and 

communications professionals. 

Two of Critical Mention's most important differentiators are the speed and reliability of the 

platform. Our capture network monitors more TV and radio coverage in the U.S. and Canada 

than any other provider, as well as content from online news, licensed print and social media 

sources. Critical Mention also provides every client with a dedicated account manager to 

ensure users get the most value possible out of the platform. 

 

TABLE A1: BRIEF ASSESSMENT 
(Produced by g2.com, based on reviews, November 2024) 

 

 

Ease of Use  Media Monitoring  

 

Report Creation  Clip Issues 

Reporting  Incomplete Media Coverage 

Alerts  Limited Tracking 

Customization  Missing Features 

 

TABLE A2: DETAILED ASSESSMENT (by real users, by g2.com, November 2024) 

 Positive Reviews 
by Real Users  

Negative Reviews 
by Real Users 

Top 3 

Recommended 

Alternatives 
 It also allows to share and 

download clips of clients on 

television. It helps to archive 

news stories related to 

It's not the most user-friendly interface and the 

editing tool for broadcast clips can be a bit of a 

pain to use. 

Meltwater 
(by G2) 

CisionOne 
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organization. 

It is easy to monitor mentions of 

a company, and it feels like it 

captures everything. This is 

mostly helpful for broadcast and 

radio. That the reports are 

customizable. 

Dashboard is user friendly and 

easy to navigate and that each 

account has a representative to 

assist with day-to-day 

requirements and support in 

times of upheaval. 

The reports we are able to 

create with Critical Mention 

look great - easy to follow, 

organized, etc 

 

Sometimes the site is a bit slow when pulling 

large reports. 

Not sure it is worth the money 

People can see the abstract of the article, but I 

wish it always took you directly to the piece. 

The after-hours service, which can sometimes 

be difficult to get an immediate reaction to 

and/or from. The best way to contact the after-

hours service is to call them. This can be time-

consuming. Improvement is needed to 

responsiveness by email or online message 

service. The second issue is still having to vet 

through clippings and 'mentions'. 

Database is not up-to-date. Menus are lengthy 

and search offers to specify criteria that it seems 

to not actually have data for, not to mention that 

one does not even know what some of them 

refer to. 

Sometimes it is difficult to find a clip because 

of the misspellings in the actual write-up of the 

segment. Also, links to videos do not last that 

long nor can you search more than 30 days 

back. There are also no audience numbers for 

radio clips. 

(by G2) 

Agility PR Solutions 
(by G2) 

Muck Rack 
(by G2) 

TVEyes 
(by G2) 

Total Reviews 214 

Score 4.3     out of 5 

Possible Utilization for FPA Email (just contact template) 

 

TABLE A3:  MEDIA MONITORING CAPABILITIES AND AI USE RANKING 
(November 2024, by real users, by g2.com) 

Indicator Ranking Number of Reviews 
Media Channels   

Broadcast Media 9 54 
Print Media 8.7 46 
Online Media 8.8 52 
Geographic Coverage   

Local Media (US?) 9.1 55 
National Media (US?) 9.2 49 
International Media 8.4 29 
Reporting   

Keyword Targeting 9.1 53 
Custom Feeds and Alerts 8.9 49 
Custom Reports 9.3 51 
Dashboards 9.1 48 
Generative AI   

AI Text Generation  Feature Not Available 
AI Text Summarization  Feature Not Available 

Source for assessment compilation: https://www.criticalmention.com 
https://www.g2.com/products/critical-mention/reviews 

 

 

mailto:G@2
https://www.criticalmention.com/


 

30 
 

ALTERNATIVE ASSESSMENT  2 

(November 2024, by real users, based on trustradius) 
 

Media Monitoring: Users generally praise Critical Mention for its comprehensive media 

monitoring capabilities. Reviewers consistently highlight the platform's ability to track media 

mentions across various platforms, including TV, radio, and online sources. The daily alerts 

feature is particularly valued for keeping users informed about their brand's presence in the 

media landscape. While some users have noted limitations in tracking mentions that are not 

posted online, overall, Critical Mention is commended for its efficient and user-friendly 

approach to media monitoring. (Source Reviews: 1, 2, 3, 4, 5, 6, 7, 8, 9) 
 

TABLE B1: BRIEF ASSESSMENT 

 

 

Real time  Time consuming 
 

 

Customer service  Closed captioning 

Easy to use  Training options 

 

TABLE B2: DETAILED ASSESSMENT 

 Positive Reviews 
by Real Users  

Negative Reviews 
by Real Users 

Top 3 

Recommended 

Alternatives 
 It helps to keep track of and 

document coverage of all 

coverage (broadcast, online, 

print, social media) released 

about the NGY Foundation 

It enables to easily create 

reports, and all of the stores are 

in one place. It gives space 

online to save our news 

coverage. 

Critical Mention is easy to 

figure out, streamlines the 

process of tracking and 

organizing your company or 

organization's coverage. 

Critical mention is relatively 

easy to figure out. 

If your company or 

organization is frequently in the 

news.  

 

The media database was not as robust as our 

proprietary one, it contained a key journalist that had 

been dead for 3 years for example, others that retired or 

moved to other outlets. Its influencer list was dismal. 

It is not suited for campaign tracking unless you 

already have the social handles, websites, media etc. of 

every account that may publicly use the hashtag or 

company name/mentions you are tracking and add 

them to the accounts they follow. 

Critical Mention should allow searches to go further 

back than 30 days. 

Duplicate mentions -Would love to cut out the 

duplicate mentions that sometimes pop up. 

Word Play-Sometimes using the word play feature is 

hard to use. 

Does not get all mentions. Misses some that aren't 

posted to websites. 

l It would be great if you wanted to capture a complete 

30 minutes newscast, it could be done by using the 

search. 

Critical Mention 

Competitors 
 

TVEyes 
 

Meltwater 
 

Cision 

Communications 

Cloud 
 

Brand24 

(considered by a 

user) 

Keyhole 

(considered by a 

user) 

Cision (more 

familiar with it) 

Total Reviews 30 

Score 7.1   out of 10 

Possible Utilization for FPA ? 

Source for assessment compilation: https://www.trustradius.com/reviews/critical-mention-2014-07-02-08-09-53 

ALTERNATIVE ASSESSMENT  3 

https://www.trustradius.com/reviews/critical-mention-2022-08-08-11-35-55
https://www.trustradius.com/reviews/critical-mention-2021-07-26-16-43-22
https://www.trustradius.com/reviews/critical-mention-2021-07-07-11-08-30
https://www.trustradius.com/reviews/critical-mention-2021-07-01-11-03-39
https://www.trustradius.com/reviews/critical-mention-2021-10-03-01-52-45
https://www.trustradius.com/reviews/critical-mention-2021-07-04-14-06-23
https://www.trustradius.com/reviews/critical-mention-2021-07-28-02-56-13
https://www.trustradius.com/reviews/critical-mention-2019-05-23-08-02-07
https://www.trustradius.com/reviews/critical-mention-2019-05-21-07-14-49
https://www.trustradius.com/products/critical-mention/reviews?q=Real%20time#reviews
https://www.trustradius.com/products/critical-mention/reviews?q=Time%20consuming#reviews
https://www.trustradius.com/products/critical-mention/reviews?q=Closed%20captioning#reviews
https://www.trustradius.com/products/critical-mention/reviews?q=Easy%20to%20use#reviews
https://www.trustradius.com/products/critical-mention/reviews?q=Training%20options#reviews
https://www.trustradius.com/products/tveyes/reviews
https://www.trustradius.com/products/meltwater/reviews
https://www.trustradius.com/products/cision-communications-cloud/reviews
https://www.trustradius.com/products/cision-communications-cloud/reviews
https://www.trustradius.com/products/cision-communications-cloud/reviews
https://www.trustradius.com/products/brand24/reviews
https://www.trustradius.com/reviews/critical-mention-2014-07-02-08-09-53
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(by real users, based on based on capterra, November 2024) 

TABLE C1: BRIEF ASSESSMENT 

Available Features 15/42 (highlighted those needed for FPA): API, Audience Targeting, 

Campaign Management, Competitive Analysis, Customizable Reports, Dashboard, Influencer 

Tracking, Keyword Tracking, Real-Time Notifications, Reputation Management, Sentiment 

Analysis, Social Listening, Social Promotion, Trend Analysis, Visual Analytics 

Missing Features (probably of those potentially needed for FPA): Social Media Integration, 

Reporting & Statistics, Filtering, Content Library (and AI) 

 

TABLE C2: DETAILED ASSESSMENT 
(by real users, based on capterra, November 2024) 

Positive Reviews 
by Real Users 

Negative Reviews 
by Real Users 

Top 3 Recommended 

Alternatives 
The link to reporting feature makes it 

easy for me to share broadcast clips with 

my agency clients. The site is also 

visually easy to navigate and know what 

to do. 

This is the best in class mention tracking 

platform. 

CM incorporates all coverage, including 

broadcast, into easy-to-research keywords 

and client names. Viewing, selecting and 

building custom reports is very simple. 

The UI is intuitive and effective. 

Sometimes CM inexplicably misses 

published stories, so we always need 

to manually cross-reference reports. 

It's bothersome to see multiples of the 

same thing in my feed each day. 

It didn’t have the publications i needed 

to monitor. 

The social media analytics still have 

some room to improve, and the 

maximum you can search for mentions 

is 60 days - so you need to stay on top 

of reporting and not use it for 

competitive research unless you have 

forethought to plan and download 

those reports on a continuous basis. 

Meltwater 

Brand24 

Agorapulse 

Mention 

Total Reviews 13 

Score 4.3       out of 5 

Possible Utilization for FPA ? 

Source for assessment compilation: www.capterra.com 

 

 

http://www.capterra.com/
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Appendix 7: SEMANTRUM ASSESSMENT 
 

Valid as of February 2025 

 

Semantrum media monitoring platform for all types of media sources and social networks. 

Media analysis, sentiment analysis, reputation, PR-metrics, market research. Cloud-based 

service and data visualization reporting. Tool monitors brand's name, competitors, or other 

relevant keywords and aggregates them into one feed, visual analytics, and customizable 

dashboards. Languages supported include German, English, French, Hungarian, Italian, 

Polish, Romanian, Russian, Spanish, Ukrainian. 
 

Semantrum Pros and Cons 
                                                    (Produced by g2.com, based on reviews, February 2025) 
 

 

 

Mentions Tracking    

 
 

Data Analysis  Complexity 

Sentiment Analysis  Insufficient Information 

Brand Monitoring  Outdated Visualizations 

Competitor Analysis   

 

 

Specific question: Accoording to Baumartz, Bagci, Henlein, Konca, Lücking and Mehler 

(2024), different sentiment analysis tools produce different sentiment distributions that can be 

distinguished and identified after the fact. Tools designers should clarify the extent to which 

their results are algorithmically biased by the chosen tool and how those results change by 

using other tools. What is the level of algorithmic bias in SEMANTRUM? In other words, 

empirical studies relying on a single sentiment analysis tool may be algorithmically biased by 

the choice of that tool: other tools are likely to produce different, readily identifiable results 

for the same data. 

 

Specific question: How do you consider reliability of your tool in the following case 

(Krylova-Grek, 2022). The content analysis using SEMANTRUM provided more than 50 % 

false positives based on keyword search (It selected 1,284 publications which could contain 

hate speech. Upon reviewing the selected materials, 724 texts that did not contain hate speech 

were rejected. Thus, 560 texts remained from the total sample. The reasons for the error (724) 

are related to the algorithm for configuring the content analysis programme which scans the 

page together with comments and other information). 

 

Specific question: How would you compare with Index Attack, Semantic Force, Google 

Trends, Brandwatch, TextRazor, Aylien, Gensim, FastText and SpaCy? In what area / aspects 

/ is your tool better? 

 
TABLE A: G2 ASSESSMENT 

 

Positive Reviews 
by Real Users 

Negative Reviews 
by Real Users 

Top 3 Recommended 
Alternatives 

Allows to track mentions of brand in 

various sources in detail. 

It is especially valuable for monitoring 

More options for data visualisation 

needed 

There is no in-depth analysis of social 

Mention 
(by G2 in November 2024) 

Semrush 
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competitors and comparing the 

effectiveness of our media presence. 

High-quality monitoring in social media, 

media and web sources 24/7. Very 

detailed analytics. 

It allows you to track not only brand 

mentions, but also mentions of a person, 

event, or publication with keywords from 

different types of sources. 

It is also very convenient to monitor not 

by keywords but by specific sources. 

media 

The interface a bit complicated at first. 

Not all sites have a predicted number 

of views. For tiny websites, sometimes 

there is no visitor data. 

I would expand the search to 

international media. 

 (by G2 in November 2024) 

Meltwater 
(by G2 in November 2024) 

BrandVox 
(by a user in November 

2024) 

Truescope, Nexis 

Newsdesk,  YouScan 

(Sponsored in February 

2025) 

 

Total Reviews 17 

Score 4.9       out of 5              

Possible Utilization for FPA (e.g. based on answer 

directly from SEMANTRUM) 
? 

Source for assessment compilation: https://www.g2.com/products/semantrum/reviews#reviews 
 

 

TABLE B: SEMANTRUM Assessment 

Positive Reviews 
by Real Users 

Negative Reviews 
by Real Users 

Top 3 Recommended 
Alternatives 

Media archive, detailed analytics, and 

reputation management. 

Ability to provide accurate real-time data. 

The team is accessible and provide project 

updates, adapting the platform as needed. 

Semantrum's Unique flexibility. 

Effective management, timely report delivery 

and prompt response. 

Offers comprehensive analytics. 

Offers real-time sentiment analysis across 

multiple platforms. 

Impressive foreign media scanning. 

Processes large data volumes almost instantly. 

It is not fully automated yet. 

Facebook tracking is not 

reliable. 

The UI is not mobile friendly; a 

separate app is required. 

Software issues might require 

support. 

 

Brandwatch Consumer 

Intelligence 
(by G2) 

Signal AI 
(by Slashdot) 

Critical Mention 
(by Slashdot) 

February 2025: Don't Cry 

Wolf, Tanj, Bastion 

Agency 

  

 

 

Total Reviews 16 

Score 4.9       out of 5 

Possible Utilization for FPA ? 

Source for assessment compilation: https://clutch.co/profile/semantrum?page=1#reviews 
https://revain.org/reviews/semantrum 
 

Clutch's review services help businesses find trustworthy service providers by providing 

extensive, verified reviews from real clients. Their platform allows companies to provide 

feedback on their experiences, providing an overview of each service provider's capabilities. 

https://www.g2.com/products/semantrum/reviews#reviews
https://clutch.co/profile/tanj
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Revain provides high-quality and authentic user feedback on all global products, services, and 

companies that use emerging technologies. 
 

TABLE C: SEMANTRUM Assessment 

Positive Reviews 
by Real Users 

Negative Reviews 
by Real Users 

Top 3 Recommended 
Alternatives 

Tracks company references in media, including 

online resources, social media, and videos. 

Monitor and respond to negative media mentions 

Flexible customization and the capacity to submit 

non-standard requests. 

It offers collaboration tools, team-sharing options, 

comments, and tags. 

Using artificial intelligence to improve public   

relations and reputation management. 

A global leader in deep text analysis and 
monitoring, offering AI-driven insights. 

The Opoint alliance broadens Semantrum's media 

outreach to over 230,000 global news websites. 

Opoint data integration improves Semantrum's 

analytical skills and media insights. 

The war in Ukraine has posed 

operational challenges for      

Semantrum, necessitating quick 

adaptation. 

Reliance on external partners 

for data may hinder service 

quality and client satisfaction. 

News Exposure 
(by SourceForge) 

Brand24 
(by SourceForge) 

RepWarn 
(by SourceForge) 

Total Reviews 10 

Score Average   4.8/5 

Possible Utilization for FPA ? 

 

Source for assessment compilation: https://www.world.semantrum.net/ 
https://app.reviewflowz.com/g2_products/brandwatch-consumer-intelligence?g2_category_id=media-

monitoring-software&product_page=4 
https://slashdot.org/software/comparison/CustomScoop-vs-Semantrum/ 
https://sourceforge.net/software/product/CustomScoop/ 
https://opoint.com/case-studies/semantrum-strengthening-insights-amidst-adversity 
https://www.saaskart.co/compare/iq-media-vs-radarr-vs-semantrum 
 

 

1. Clutch's review services help businesses find trustworthy service providers by providing 

extensive, verified reviews from real clients. Their platform allows companies to 

provide feedback on their experiences, providing an overview of each service provider's 

capabilities. 

2. SourceForge is a software review, comparison, and discovery portal that connects 

professionals to various software solutions and promotes open-source software 

development worldwide. 

3. Slashdot is a technological news website that hosts user-generated articles and 

discussions about science, technology, and software. 

4. Saaskart is a software marketplace that is transforming software procurement for 

modern organizations. 

5. Opiont offers personalized online news data services for a variety of industries. 

 

https://www.world.semantrum.net/
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Appendix 8: BRAND24 ASSESSMENT 

It is a media monitoring and analytics tool for online businesses of all sizes. It claims to offer 

“the most complete access to online mentions out there”. It gathers insights from 25 million 

online sources, tracked in real-time. It uses “advanced sentiment analysis to segment positive, 

negative, or neutral mentions” as well as AI-powered access to mentions across social media, 

“news, blogs, videos, forums, podcasts, reviews, and more” and AI-powered personal 

assistant. 

It has cooperation with customers in 154 countries. It was established in 2011. 

 
TABLE A: DETAILED ASSESSMENT 
(by real users, by g2.com, December 2024) 

 Positive Reviews 

by Real Users 
Negative Reviews 
by Real Users 

Top 3 Recommended 

Alternatives 
 The software is easy to use with helpful guides 

and great support. 

Time saving and effective in tracking mentions 

and managing reputation. 

Customer support team is responsive and helpful. 

It is cost-effective with competitive pricing 

compared to other tools. 

Offers advanced Analytics for gathering and 

analyzing mentions. 

Real-Time Tracking and delivers up-to-date 

insights into social media mentions. 

Offers data exporting for the creation of detailed 

reports. 

Continuous improvements that enhance 

functionality. 

Performance Issues with delays 

updating mention counts. 

It has data management 

challenges to efficiently utilize 

the data provided. 

It stores social media mentions 

for only about a year. 

Need to improve the “Excluded 

Keywords” feature. 

Missing Features, it requests for 

additional functionalities, such 

as exporting multiple brand 

mentions or integrating with 

newer platforms like Threads. 

Offers expensive plan to 

monitor YouTube and 

LinkedIn. 

Meltwater 
(by G2) 
 

Brandwatch Consumer 

Intelligence 
(by Slashdot) 
 

Mentionlytics 
(by Slashdot) 

Total Reviews 10 

Score Average   4.6/5 

Possible Utilization for FPA ? 

Additional Insights 

(Based on Indicators) 

Overall Sentiments: Positive 
Broadcast Media: tracking across audio and video platforms. 
Print Media: Effective coverage of traditional media sources. 
Social/Online Media: Important features for analyzing mentions. 
Local Media (US?): Monitoring of local channels. 
National Media (US?): Coverage of national channels. 
International Media: Can effectively access global media sources. 
Keyword Targeting: needs improvement 
Custom Feeds and Alerts: alerts for timely information. 
Custom Reports: needs improvement 
Dashboards: real-time insights. 
AI Text Generation: Not explicitly mentioned 
AI Text Summarization: Not explicitly mentioned 

Source for assessment compilation: https://www.g2.com/products/brand24/reviews 
 

https://www.g2.com/products/brand24/reviews
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TABLE B: DETAILED ASSESSMENT 
(by real users, by TrustPilot, December 2024) 

 Positive Reviews 

by Real Users 
Negative Reviews 
by Real Users 

Top 3 Recommended 

Alternatives 
 Excellent tool to track almost anything across 

social media, including Facebook, Twitter, 

LinkedIn and Instagram. 

Flexible and strong tracking for influencer 

campaigns. 

It helps create reports and show engagement 

across social media to distribute to partners. 

Monitor brand mentions and engage with 

audiences efficiently. 

The interface is user friendly. 

Provides insights for improving social media 

engagement and presence. 

The setup process is a bit unclear, 

especially the pricing. 

Lost Instagram tracking. 

Need adjustments to include 

metrics, like follower growth and 

deeper analysis of feelings about 

posts. 

Too high cost for smaller 

companies. 

Awario 
(by TrustPilot) 
 

Mention 
(by Slashdot) 
 

Birdeye 
(by Slashdot) 

Total Reviews 9 

Score Average   8.5/10 

Possible Utilization for FPA ? 

Additional Insights 

(Based on Indicators) 

Overall Sentiments Positive 
Broadcast Media Limited attention; primarily focuses on online channels. 
Print Media Not explicitly mentioned 
Social/Online Media Monitoring across major social media platforms 
Local Media Not explicitly mentioned 
National Media: Effective tracking 
International Media monitoring international mentions 
Keyword Targeting track specific keywords 
Custom Feeds and Alerts: tailored feeds and receive real-time alerts 
Custom Reports customizable reporting options 
Dashboards quick visualization of data 
AI Tools – see a special section 

Source for assessment compilation: https://www.trustradius.com/products/brand24/reviews/all 

 

 

 

 

 

 

 

https://www.trustradius.com/products/brand24/reviews/all
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ADDITIONAL INDICATORS FOR MEDIA MONITORING CAPABILITIES AND AI USE RANKING 
(December 2024, by real users, g2.com) 

 

Indicator Ranking Number of Reviews 
Sentiment analysis of foreign affairs coverage to gauge public 

perception. 
Categorization of news by region and country to provide insights 

into specific geopolitical contexts. 

  

Media Channels   

Broadcast Media 9 54 
Print Media 8.7 46 
Online Media 8.8 52 
Geographic Coverage   

Local Media 9.1 55 
National Media 9.2 49 
International Media 8.4 29 
Real-Time Analytics Reporting   

Keyword Targeting 9.1 53 
Custom Feeds and Alerts 8.9 49 
Custom Reports 9.3 51 
Dashboards 9.1 48 
AI   

AI Text Generation  Feature Not Available 
AI Text Summarization  Feature Not Available 
AI-powered access to mentions across social media, 

news, blogs, videos, forums, podcasts, reviews, and more. 
 (self-declared) 

AI-based sentiment analysis (six feelings: admiration, anger, disgust, 

fear, joy, and sadness) 
 (self-declared) 

AI-powered personal assistant  (self-declared) 
Special AI feature: AI Anomaly Detector constantly watches to 

discover any anomaly that could impact reputation and sentiment. 
 (self-declared) 

Brand Assistant uses advanced language models to transform 

project-related questions into data-driven insights. 
 (self-declared) 

AI Topics Analysis  (self-declared) 
AI Intents Analysis  (self-declared) 
Storm Alerts  (self-declared) 
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Appendix 9: YOU SCAN ASSESSMENT 

YouScan is an AI-powered social media listening platform with top-notch image recognition capabilities. It is a 

useful tool for tracking social media trends and discussions. Languages supported include English, Arabic, 

Azerbaijani, Bengali, Bulgarian, Catalan, Czech, Danish, German, Greek, English, Persian, Finnish, French, 

Hebrew, Hindi, Croatian, Armenian, Indonesian, Italian, Japanese, Georgian, Kazakh, Korean, Latvian, 

Malayalam, Macedonian, Mongolian, Malay, Burmese, Dutch, Polish, Portuguese, Romanian, Russian, 

Slovenian, Spanish, Serbian, Swedish, Tamil, Tajik, Thai, Turkmen, Turkish, Ukrainian, Urdu, Uzbek, 

Vietnamese, Chinese (Traditional). 

Company Email: info@youscan.io 

Table A: YOUSCAN Assessment by G2 

Positive Reviews 
by Real Users 

Negative Reviews 
by Real Users 

Top 3 Recommended 

Alternatives 
Outstanding customer service. 

Provides extensive data sources. 

Easy to use and onboard. 

Real-time alerts enable swift responses to 

trends. 

Impressive visual evaluation and automation. 

Amazingly powerful and useful, with minor 

limitations. 

Insight Copilot provides an overview of 

trending topics. 

Useful for general studies, saves time, and 

provides assistance in case of doubts. 

YouScan has transformed customer insights 

through on-time data and a user-friendly 

interface. 

Its features, including immediate alerts and AI 

support, have revolutionized the company's 

operations. 

 

Upfront payment delayed 

onboarding. 

The interface feels 

underdeveloped. 

Slow query processing; Inquiries 

can take up to a day. 

Initial issues with usability. 

Cannot retrieve content from 

YouTube Shorts due to query 

issues. 

It should include a spam filter, as 

classifying by views does not 

remove irrelevant content. 

Data extraction from YouTube 

Shorts or TikTok comments 

requires the add-on. 

Understanding the language can 

be challenging, particularly in 

limited searches. 

Difficult to grasp the language 

used at times, particularly in 

limited searches. 

Setting up an efficient query takes 

effort and attention to detail. 

Brandwatch Consumer 

Intelligence 
(by G2) 
 

Sprout Social 
(by G2) 
 

Meltwater 
(by G2) 

Total Reviews 20 

Score 4.7/10 

Possible Utilization for FPA ? 

Source for assessment compilation: https://www.g2.com/products/youscan/reviews 

G2 is the largest and most reputable software marketplace. Every year, over a million people 

across all Fortune 500 companies use G2 to make better software decisions by considering 

authentic reviews. 

mailto:info@youscan.io
https://www.g2.com/products/youscan/reviews
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                         Table B: YOUSCAN Assessment by Capterra 

Positive Reviews 
by Real Users 

Negative Reviews 
by Real Users 

Top 3 Recommended 

Alternatives 
Ahead of the curve in managing brand 

reputation. 

Exceptional support from the team. 

The extensive data sources available. 

It has a user interface and is simple to use. 

Advanced features with significant image 

analysis capability. 

Real-time monitoring provides immediate 

alerts and insights into trend responses. 

Pricing is considered justified by the features 

offered. 

Onboarding costs must be paid in 

full upfront. 

Some queries may take up to a 

day for results. 

Initial navigation can be difficult. 

Issues with data extraction from 

platforms such as TikTok. 

Customization Issues over limited 

options for organizing reports. 

 

BigSpy 
(by Capterra) 
 

Infegy Atlas 
(by Capterra) 
 

Facelift 
(by Capterra) 

Total Reviews 12 

Score 4.9(64)/5 

Possible Utilization for FPA  

Source for assessment compilation: https://www.capterra.com/p/173036/YouScan/reviews/ 

 

Capterra is a software discovery platform that assists businesses find the right software 

solutions by giving user reviews, comparisons, and insights across multiple categories, with 

the goal of simplifying organizations' purchasing processes. 

 

 

 

https://www.capterra.com/p/173036/YouScan/reviews/
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Appendix 10: MENTION ASSESSMENT 
 

 
TABLE A1: BRIEF ASSESSMENT 

(Produced by g2.com, based on reviews, November 2024) 

 

 

Mentions Tracking  Customization Issues  

 
 

Backlink Analysis  Improvement Needed 

Efficiency  Layout Issues 

Helpful  Limited Features 

Helpfulness  Limited Media Monitoring 

 
TABLE A2: DETAILED ASSESSMENT 
(by real users, based on G2, January 2025) 

Positive Reviews 
by Real Users 

Negative Reviews 
by Real Users 

Top 3 Recommended 

Alternatives 
Very simple to use, extremely reliable 

and efficient to find specific info 

anywhere on the web at the right time 

Provides extensive data sources. 

I love how Mention is able to look for 

unbranded mentions in article copy, and 

find those (otherwise) hidden backlinks 

to my website that helps me track 

outreach efforts. It also provides a look 

at websites that sometimes helps when 

there is a paywall to an article talking 

about your brand. 

I like how quickly it pulls social listening 

reports. 

The staff is terrific, and the training and 

ease of use of the software are fantastic. 

Mention allows us to create alerts and 

allow us to perform searches with our 

filters. We can easily monitor the 

profiles of our brand. With the searched 

keywords we can easily review and 

digest the email list. Their dashboards 

and is very simple to use and we do not 

have to learn many skills to use their 

dashboards. There are exceptional 

packages for the filters and Boolean 

search. It has a simple interface and is 

very easy to navigate. 

It is a good tool that tells you where 

someone mentioned your business 

anywhere on the internet. You have an 

inbox that gives you daily notifications 

to various websites where your business 

was brought up. 

I wish Mention would allow us to 

capture historical data after creating a 

boolean search. 

Without proper configuration of 

searches, you can miss a lot of essential 

mentions. 

Mention does not have an affordable 

price always and it is not cheap for 

every business and organization. email 

website directly from the platform. 

There is no macOS app available for 

their features. There must be more 

social media platforms available for 

their features. They must add more 

profiles to monitor. 

The search option can be modified a lot 

and can be made much better. It is not 

something that can be compared to 

Google but it is not that bad too. Just a 

little improvement will enhance its 

functionality manifold. Apart from that, 

it did not understand abbreviations or 

mentions. Cost is always an issue, and 

the pricing of the package should be 

reconsidered as smaller-scale businesses 

might find it too expensive. I am also 

not a fan of the features being moved 

behind the paywall. 

The search option is good but it can get 

even better. In other words, it is not as 

good or accurate as Google, and neither 

it’s bad. A little improvement in this 

regard will surely enhance its overall 

performance and eventually yours as 

well. A feature where we can mail 

others from the same platform will be a 

Meltwater 
(by G2) 
 

Hootsuite 
(by G2) 
 

Sprout Social 
(by G2) 
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Mention.com really provides a cross 

platform solution to measure the 

sentiment of a product across multiple 

media mediums. 

The setup for Mention is very easy, 

anyone could do it. 

huge benefit for us and, I am pretty sure, 

for others as well. It will not only ease 

up the whole communication problem 

but it will also save so much time and 

energy. 

It misses some places and does not 

cover all the areas where your business 

name was mentioned. I found that it did 

not capture abbreviations or mentions 

on websites that are not very famous. In 

one example, my previous company had 

been cited 160 times, but it did not even 

show half of them. 

The accuracy of the reports are not 

always a hit. The way that mention.com 

"reads" the content contains other key 

words that ditract from the report. 

Sometimes it picks up parts of your 

name and shows articles not relevant to 

entire name Review collected by and 

hosted on G2.com. 

At times, filters do not work properly. 

Rest everything is good. 

Total Reviews 439 

Score 4.3/5 

Possible Utilization for FPA  

 

 
TABLE B: DETAILED ASSESSMENT 

(by real users, based on Capterra, January 2025) 

Positive Reviews 
by Real Users 

Negative Reviews 
by Real Users 

Top 3 

Recommended 

Alternatives 
Thorough, intuitive, great UI, allows 

multiple users and triage of 

assignments, detects all types of 

websites (not just social sites), good 

price, great customer service (but I 

rarely, if ever, need it), has an API 

and integrates with Zendesk amongst 

other systems. 

Quick to set up, easy to adjust, 

friendly and responsive support 

staff... fast learning curve! 

Mention is easy to set up, and 

provides reporting on what's going on 

in social media based on what you 

want it to track. 

Ease of use. Saves time. Quick setup. 

Always works. Has filters to remove 

The free version is way too limited, only focused on 

web listening functions, whereas the paid version is 

quite expansive considering the multiple 

weaknesses of the different tools. Analytics are 

good but not that good, social media poster is okay 

but some other products do it better, and so on. 

Doesn't archive mention data (eg if someone 

removes a post, the content is lost), doesn't show 

direct message content. 

You get pretty flooded with results in the beginning 

which can be overwhelming and turn some people 

off that the service has just thrown a wide catch net 

over the internet and giving you everything! BUT 

it's only as good as what you put in... it's up to YOU 

to get the most out of it, put in the right search 

terms, the right filters and it's amazing how 

accurate it can be. The con here is that it might be a 

You Scan 
(by Capterra) 
 

Infegy Atlas 
(by Capterra) 
 

Sprout Social 
(by Capterra) 
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garbage sites. They improve the 

software often. 

Accurate results, easy to set up and to 

use, Mention is easy to connect your 

social accounts too and it covers all 

social media from all sources on the 

Internet. Very easy to use dashboard 

for both personal and business use. 

Mention is an asset to individuals. 

organizations, companies, 

governments, etc. that want to keep 

track of what's being said online 

about them. I also like having a PC 

program/app that allows you to view 

the information. 

It's easy to learn whenever anyone is 

mentioned in the media. Do you want 

to keep track of your own mentions 

and protect your reputation? Mention 

can do that. Do you want to spy from 

your competitors so that you can 

easily adapt their innovative ideas for 

your own benefit? Mention can help 

you. 

Ease of Use and Affordability. For 

getting a quick and relatively 

accurate overall Share of Voice 

reading, Mention is a solid tool. It is 

affordable and provides the basic 

functionality a marketer needs to 

measure social media and online 

mentions. 

Nice to try with the free version. 

Manage to find information not 

otherwise available via Google 

Allerts. 

It is very successful, although it has 

shortcomings, it has an affordable 

price 

good idea in the onboarding phase to ensure people 

understand this (maybe I missed it). 

Mention is constantly asking me to log in again and 

validate my accounts with services like LinkedIn. 

This is troubling as it impacts timely deliver, and is 

more of an interruption than a benefit. It's like 

LinkedIn or Facebook don't trust them 

Would like more alerts for less money. 

There should be more options to display data 

however Mention seems to be constantly upgrading 

and developing so I am sure this will be something 

taken in consideration by them in the future. 

Design can be a bit more simple with more pops of 

color. Can give more interesting summary type 

analytics 

There are limits on the number of items/keywords 

that you can track without upgrading to a paid plan, 

but the free plan is still quite good. 

It's pretty pricy for a school but they do have a free 

option that is what I use. They used to have a larger 

number of free mentions but now it's only 100 

which isn't many. I reach my max by the end of the 

first week of the month. I wish they had an 

educational discount 

It can be a bit complicated if you're not used to 

software like this, but if you're patient you can 

figure it out. 

You get what you pay for! While there is a huge 

need to fill for low cost / low priority social media 

analysis, this is not the tool for anyone with a 

serious business need to access / analyze this data 

although it could be a good starting point for testing 

purposes, even for large-brand employees. Expect 

some incompleteness in the data they return, below 

market analytical horsepower and lingering hunger 

to dive deeper, most likely with a new vendor. 

Granularity in results and being able to track Share 

of Conversation is limited. Accessing history is 

limited, as it only tracks from the time you set up a 

stream search. Limited in key word functionality 

and Boolean searches until you upgrade and then it 

gets more expensive 

Total Reviews 290 

Score 4.7/5 

Possible Utilization for FPA  
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Appendix 12: TEMPLATE FOR COMMUNICATION 
 

We would like to find out the potential of online media monitoring tools for their use in the 

analysis of changes in the discourse in the media about foreign policy abroad (different 

countries and different languages). For example, changes in Pakistan's foreign policy towards 

India in the discourse of the Pakistani media. 

Would you be able to determine whether, based on the attached documents, the given tool 

would be able to achieve this? 

 
Table: Taxonomy – the Key Qualitative Parameters for Media Monitoring and Analyses Tools 

Assessment for FA/IR 
(based on literature cited and in particular Pieterse et al, 2022 and Dereń, 2024) 

Parameter/Tool     

Does it cover online news media?     

Does it cover social media?     

Can it cover blogs in specialised field, e.g. 

FA/IR? 
    

Can it cover any official language?     

Does it provide real-time monitoring?     

Does it have archive for the last year?     

Does it allow geographically-focused 

monitoring? 
    

Does it provide customizable alerts?     

Is it developing AI features?     

Is it intuitive and easy to navigate?     

Does it provide structuring of the 

collected information? 
    

Does it provide robust analytics?     

Overall, it is praised highly (top 20% or 4 

out of 5 stars) by verified users? 
    

 

 

AND/OR 

 
Indicator Ranking Number of Reviews 
Sentiment analysis of foreign affairs coverage to gauge public 

perception. 
Categorization of news by region and country to provide insights 

into specific geopolitical contexts. 

  

Media Channels   

Broadcast Media   
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Print Media   

Online Media   

Geographic Coverage   

Local Media   

National Media   

International Media   

Real-Time Analytics Reporting   

Keyword Targeting   

Custom Feeds and Alerts   

Custom Reports   

Dashboards   

AI   

AI Text Generation   

AI Text Summarization   

AI-powered access to mentions across social media, 

news, blogs, videos, forums, podcasts, reviews, and more. 
  

AI-based sentiment analysis (six feelings: admiration, anger, disgust, 

fear, joy, and sadness) 
  

AI-powered personal assistant   

Special AI feature: AI Anomaly Detector constantly watches to 

discover any anomaly that could impact reputation and sentiment. 
  

Brand Assistant uses advanced language models to transform 

project-related questions into data-driven insights. 
  

AI Topics Analysis   

AI Intents Analysis   

Storm Alerts   

 

AND/OR 

Available Features 15/42 (highlighted those needed for FPA): API, Audience Targeting, 

Campaign Management, Competitive Analysis, Customizable Reports, Dashboard, Influencer 

Tracking, Keyword Tracking, Real-Time Notifications, Reputation Management, Sentiment 

Analysis, Social Listening, Social Promotion, Trend Analysis, Visual Analytics 

Missing Features (probably of those potentially needed for FPA): Social Media Integration, 

Reporting & Statistics, Filtering, Content Library (and AI) 
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Appendix 13: MEETING SUMMARY: CRITICAL MENTION 
 

Date: January 16, 2025 

Duration: 1 hour (online) 

Participants: Ruqia Anwar and Ryan Roberts (RR), the Sales Director from Critical Mention 

 

Summary 

This meeting is a follow-up to our research regarding the utilization of Critical Mention's 

media monitoring and analytical capabilities. Our initial findings indicate that Critical 

Mention performs well, implying that it provides adequate capabilities for tracking print 

media coverage. 

 Our primary focus remains on exploring how the platform can be leveraged to monitor 

traditional media coverage, with a possible example being Pakistan's foreign policy towards 

India while excluding social media sources. We were interested in understanding the tool's 

strengths, weaknesses, and its application in similar case studies. Additionally, we sought 

insights into AI-supported features and the potential for custom analysis to meet our research 

needs. Any recommendations or examples that showcase the platform’s effectiveness in 

monitoring foreign policy or related topics would be greatly appreciated. 

 

1. Introduction and Objective 

To understand Critical Mention’s offerings, and how Critical Mention addresses customer 

concerns, while reflecting on the criticism raised by some users regarding this tool (numbered 

as N1 – N18, based on summary and comparison provided in a separate appendix). 

 

2. Discussion Questions 

a. User Experience and Performance Concerns 

Q1: How do you address the criticism regarding occasional slow performance when pulling 

large reports (N 02)? 

 RR emphasized that clients are assigned dedicated account managers who facilitate quick 

issue resolution and provide user-friendly training. This support ensures that clients can 

efficiently navigate the platform and address any challenges they might face. 

Q2: How do you tackle duplicate mentions (N 11), missed published stories (N 15), and gaps 

in publication coverage (N 17)? 

 RR pointed out that the platform includes an automatic duplicate filtering feature to 

streamline results. RR also highlighted the extensive global coverage across tens of 

millions of sources in over 100 languages to minimize gaps in publication coverage. 

 

b. Media Coverage and Database Issues 

Q3: What steps are being taken to allow searches beyond 30 days (N 10)? 

 RR explained that customers can run extensive searches that span up to two and a half 

years, well above the normal 30-day limit provided by many competitors. 

Q4: How do you ensure media and influencer databases remain current and robust, given 

reports of outdated entries (N 08)? 
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 Critical mention’s real-time tracking across various media types, including TV, radio, 

online news, podcasts, social media, and print 

 

c. Feature Comparisons and Limitations 

Q5: Many tools claim to offer “the fastest and most reliable media monitoring.” How does 

Critical Mention differentiate from competitors like Meltwater, TVEyes, and Cision? 

 According to RR, Critical Mention focuses only on media intelligence rather than public 

relations functions, providing broader coverage across traditional media types through 

real-time alerts and customized reporting tools. 

Q6: How do you address concerns about misspellings, short video link durations, and limited 

audience numbers for radio clips (N 03, N 07)? 

 

d. Customer Support and Responsiveness 

Q8: Users have raised concerns about after-hours service responsiveness (N 05). What 

improvements are planned to address these issues? 

 RR emphasized that Critical Mention assigns dedicated account managers to provide 

personalized support and training, which is more effective. 

e. User Interface and Advanced Functionality 

Q7: How do you respond to concerns about the user interface, editing tools, duplicate 

mentions in feeds, and the 60-day limit on social media searches (N 01, N 06, N 12, N 14, N 

16, N 18)? 

 RR highlighted that creating customized reports is simple and quick (sometimes 

requiring only a few minutes), and duplication filtering guarantees streamlined results for 

better usability. 

 

f. Multilingual Support 

Q9: Currently, the platform supports English, French, and Spanish. Have additional languages 

been added or are there expansion plans? 

 The platform records content in over 100 languages worldwide across numerous media 

formats such as television, radio, online news, podcasts, social media, and print sources. 

 

Additional Critical Questions 

Q10: How important do you see AI development/progress in this field in general, and in your 

case in particular? 

 While some AI capabilities exist, human control is still required for effective PR and 

communications initiatives. "Our account management team is much more helpful than 

any AI tool could be," RR emphasized. 

Q 11: How realistic do you see our ambitions, considering all in all? 

 RR stated that Critical Mention seeks to provide robust media intelligence, as well as full 

support and reporting tools, that are tailored to suit client demands efficiently. The 

platform serves a wide range of clients, including government agencies, universities, and 

public relations firms, providing them with the tools they need to conduct effective media 

monitoring and analysis. 
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Q12: How much time and cost would it take to produce a case study here (it may or may not 

be focused on Pakistan and India), and/or a proof of concept? 

 RR emphasized that generating a report is simple and can be done quickly, often taking 

only a few minutes. 

 

Wrap-Up and Next Steps 

 Confirm follow-up communication and timelines for updates (if any): No 

 Supporting Documents/Notes for Reference: Yes, Critical Mention Overview 2023 

(Report) 
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Appendix 14: YOU SCAN E-MAIL COMMUNICATION 

From: Vladyslav Konstantynivskyi <vladyslav.konstantynivskyi@youscan.io> 

Sent: Friday, December 20, 2024 5:32 PM 

To: Andrej Skolkay <askolkay@hotmail.com> 

Subject: Re: Request for Case Study on Media Analysis or Providing Information on Real or 

Potential Monitoring and Analytical Abilities 

Dear Andrej, 

Thank you for reaching out and for your interest in YouScan’s capabilities. We appreciate the 

opportunity to contribute to your research project focusing on media monitoring for foreign 

policy analysis. Below, we have addressed your inquiries and provided insights into how 

YouScan could support your objectives. 

 

Capabilities and Case Studies 

YouScan is a robust social listening platform designed to analyze text, images, and trends 

across a wide array of media sources. While traditionally recognized for its proficiency in 

monitoring social media, YouScan has developed features that are equally applicable to 

traditional media analysis. 

For example, in past projects, we have successfully collaborated with governmental and 

research organizations to analyze media narratives on geopolitical issues, such as: 

• Tracking traditional media coverage of Eastern European policies regarding EU 

relations. 

• Identifying trends in national press coverage of trade agreements in Southeast Asia. 

• Identifying disinformation and propaganda. 

• Identifying public opinion and ley narratives 

These projects utilized YouScan’s AI-powered content categorization and sentiment 

analysis tools, which can be fine-tuned to focus on specific countries, topics, or timeframes. 

Additionally, our multilingual support enables nuanced analysis of regional and international 

media, including legacy outlets. 

 

Specific Use Case: Monitoring Traditional Pakistani Media 

To address your experiment involving the analysis of Pakistani media coverage of foreign 

policy towards India, our platform offers the following functionalities: 

1. AI-Driven Insights: 

• Topic Modeling: AI algorithms can detect and group discussions around key 

themes, such as border conflicts, economic relations, or diplomatic 

engagements. 

• Sentiment Analysis: YouScan can assess sentiment polarity across articles to 

understand public and institutional stances over time. 

• Trend Analysis: Comparative analysis of temporal trends in coverage between 

Pakistani and Indian outlets can be visualized to highlight divergences or 

convergences in narratives. 

2. Customization for Policy Analysis: 

• Using our platform’s custom filters, you can exclude social media data and 

focus exclusively on traditional media sources. 
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• Our image recognition capabilities could also be extended to analyze visual 

elements (e.g., political cartoons or newspaper images) in the context of 

foreign policy. 

 

Challenges and Potential Enhancements 

While our current framework supports legacy media monitoring, the following points should 

be considered: 

• Data Availability: Traditional media archives are not always as readily accessible as 

online sources. 

• Customization Needs: If deeper integration with traditional media datasets is 

required, our development team can work with you to adapt our tool for this specific 

use case. 

 

Recommendations 

Based on your project’s scope, we recommend the following: 

1. Leveraging YouScan’s topic modeling and sentiment analysis for a baseline 

understanding of the media landscape. You would need to provide us with a list of 

keywords/key phrases that you would like to monitor so we can set up a search query. 

2. Exploring the possibility of a tailored dashboard for visualizing and comparing cross-

country media narratives. 

 

Contact and Next Steps 

We would be happy to arrange a call or demonstration to further discuss your needs. What 

time would work best for you? Feel free to contact me at 

vladyslav.konstantynivskyi@youscan.io. 

 

 

mailto:vladyslav.konstantynivskyi@youscan.io
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Appendix 15: MEETING SUMMARY: SEMANTRUM 
 

Date: February 5th, 2025 

Duration: 1 Hour 

Participants: Ruqia Anwar, Anton and Veronika Volkovynska 

 

Summary 

This meeting is a follow-up to our ongoing discussion regarding utilizing Semantrum's media 

monitoring and analytical capabilities. Our initial findings indicate that Semantrum performs 

well, providing adequate capabilities for tracking print media coverage. 

 

Our primary focus remains on exploring how the platform can be leveraged to monitor 

traditional media coverage, with a possible example being Pakistan's foreign policy towards 

India while excluding social media sources. We want to understand the tool's strengths, 

weaknesses, and application in similar case studies. Any recommendations or examples that 

showcase the platform's effectiveness in monitoring foreign policy or related topics would be 

greatly appreciated. 

 

Key Objectives 

 Explore the strengths and weaknesses of Semantrum in monitoring traditional media. 

 Discuss examples that demonstrate the platform's effectiveness in analyzing foreign 

policy topics. 

 

Key Discussion Points from Meeting 

 

Q1: How does Semantrum manages Insufficient Information, and Outdated Visualizations in 

Semantrum’s interface impact user interpretation and decision-making? 

Answer: Data is managed using query language; changing queries is critical for optimum 

results. Built-in visuals and recently redesigned dashboards are examples of visualization 

tools. 

 

Q3: What is the level of algorithmic bias in SEMANTRUM? 

Answer: they have not experienced algorithm bias within Semantrum.There is no known 

bias; it is unclear which form of bias is being pointed to. 

 

Q4: Considering the findings by Krylova-Grek (2022), how reliable is Semantrum in content 

analysis, especially concerning false positives in hate speech detection? How do you consider 

reliability of your tool in this case (Krylova-Grek, 2022). 

 The content analysis using SEMANTRUM provided more than 50 % false positives 

based on keyword search. (It selected 1,284 publications which could contain hate 

speech. Upon reviewing the selected materials, 724 texts that did not contain hate 

speech were rejected. Thus, 560 texts remained from the total sample. The reasons for 

the error (724) are related to the algorithm for configuring the content analysis 

programme which scans the page together with comments and other information). 

Answer: They were unfamiliar with the 2022 research study on false positives in hate speech 

detection. 

 

Q5: How would you compare with IndexAttack, Semantic Force or any other tool? In what 

area / aspects / is SEMANTRUM tool better? 

Answer: Not familiar with some other competitors in the market. Semantrum was created in 
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Ukraine for public relations and communication managers, and it provides extensive coverage 

of many media formats, including TV, broadcasting, traditional media, compared to some 

platforms specializing in social media. 

 

Q6: How does Semantrum address its lack of in-depth social media analysis? 

Answer: Social media monitoring is difficult owing to platform limitations. Semantrum 

conducts keyword searches but requires customer input for detailed analysis. 

 

Q7: How can the interface be made more user-friendly? 

Answer: Many customers find it useful; a help portal and support system benefit users. A 

support portal with papers and case studies is provided. A support system responds quickly to 

questions. 

 

Q8: Can the search be expanded to include more international media sources? 

Answer: Semantrum has a big database of international web sources that can be expanded 

upon client request, provided particular country and language requirements are conveyed. 

They can also link to certain websites and collect information from partners for broadcast on 

television and radio. 

 

Q9: Does Symmetrum have a method for updating media sources? 

Answer: Ukrainian clients receive regular updates, while international customers receive 

updates on request. 

 

Q10: How can the UI be improved for mobile users? 

Answer: There are no current plans, as the majority of users access the platform via PC. 

 

Q11: How has the war in Ukraine impacted Semantrum’s operations? 

Answer: The war initially caused problems for clients, but operations have since recovered 

completely. Employees are safe, and the team is operating as it did in 2021.The primary 

challenge was clients' recovery. The company is now fully functional, team was already 

working remotely, and the key infrastructure is not in Ukraine. 

 

Q13: What measures have been taken to improve Clients satisfaction? 

Answer: There are plans to upgrade the system and include more AI-based tools in the future. 
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Appendix 16: MEETING SUMMARY: MENTION 
 

Date: January 28th, 2025 

Duration (online): 20 minutes 

Participants: Ruqia Anwar and Mathilde Ferret from Mention 

 

Summary 

This meeting is a follow-up to our ongoing discussion regarding utilizing Mention's media 

monitoring and analytical capabilities. The project's initial findings indicate that Mention 

performs well, providing adequate capabilities for tracking print media coverage. 

Our primary focus remains on exploring how the platform can be leveraged to monitor 

traditional media coverage, with a possible example being Pakistan's foreign policy towards 

India while excluding social media sources. We want to understand the tool's strengths, 

weaknesses, and application in similar case studies. Any recommendations or examples that 

showcase the platform's effectiveness in monitoring foreign policy or related topics would be 

greatly appreciated. 

 

1. Introduction and Objective 

To understand Mention's offerings and how Mention addresses customer concerns while 

reflecting on the criticism raised by some users regarding your tool. 

 

2. Discussion Questions 

Q1: Does your media monitoring service include tracking legacy media outputs, such as 

broadcast and print? 

Q2: Beyond sentiment analysis and the number of mentions, what additional insights does 

your platform provide? 

Q3: Can you provide an example of how your media monitoring has been applied to analyze 

foreign policy topics? 

Q4: How does your platform ensure comprehensive coverage across various media types and 

sources? 

Q5: How can we capture historical data after creating a Boolean search in Mention, and what 

issues arise from improperly configured searches? 

Q6: Can the search functionality be improved to understand abbreviations better and capture 

all relevant mentions? 

Q7: What improvements can be made to the reports' accuracy and the filters' effectiveness in 

Mention? 

Q8: What are your thoughts on the limitations of the free version, which primarily focuses on 

web listening functions, compared to the more expansive features of the paid version? 
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Key Discussion points from Meeting with Mathilde from Mention 

 Mathilde highlighted that Mention only monitors digital press. No radio or television, 

except in the United States or Canada. They do, however, cover digital press globally. 

 She continued to emphasize that they offer daily summaries, topic categories, hot topics, 

most-used hashtags, influential websites, and specific to a country's insight. 

 She stated that they collaborate with governments to monitor elections and political 

candidates, but not specifically on foreign policy. However, the platform may still be 

leveraged by specifying relevant keywords. 

 Mention gathers data in real time and delivers pre-made reports. One can also personalize 

reports. 

 The standard plan excludes historical data. Customers might purchase an add-on to 

access data up to two years back. 

 Selecting the right keywords/filters and associations is crucial as if you don't set up the 

search properly, you may receive irrelevant results. 

 The platform searches for exact spellings. The query requires you to add abbreviations 

manually. 

 It is possible to filter reports based on language, sentiment, country, and prominent 

media. 

 They only provide a 14-day trial; a free version isn't available. Custom reports and 

mention volume are restricted in the basic plan. The monthly target for the company's 

plan is 100,000 mentions. 

 Yes, they do monitor roughly 1 billion sources, but they only look at the news that is 

freely accessible, not pay-walled/subscription-based content. 

 It is updated in real time. An article becomes accessible in seconds after it is 

available online. 
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Appendix 17: MEDIA FRAMING 
 

    Media framing identifies how events are presented through information that highlights or 

leaves out certain aspects of reality (de Vreese, 2005; Muñiz, 2015 cited in Ingrassia, Muñiz, 

Aruguete, Marques, 2023, p.26).  More specifically, frame promotes an issue’s problem 

definition, causal interpretation, moral evaluation and treatment recommendation (Entman, 

1993, 52). In other words, identifying the frames of news is important for understanding the 

articles’ vision, intention, message to be conveyed, and in particular which aspects of the 

news are emphasized (Barrio and Gatica-Pérez, 2023). 

     Framing is a form of exercise of power, as it affects our understanding of the political 

world (Reese, 2007). However, there is a lack of studies which empirically address the issue 

of political framing and its impact on the effective treatment of events by the media 

(Ingrassia, Muñiz, Aruguete, Marques, 2023, 26). 

     There are two levels of framing: on the one hand, framing in communication, which refers 

to the information transmitted, and on the other, framing in thought, which refers to the 

individual cognitive understanding of the information received (Druckman, 2001, cited in 

Ingrassia et al, 2023, 26). 

     In “What is all about? Framing in Political Science”, Druckman (2011) associates the term 

‘framing’ with the notion of ‘preference’. One understands, assimilates and interprets objects, 

phenomena and events in the world according to his or her preferences. The selection of 

certain thought patterns activated by discourse approaches (considering that political and 

social events are also discursive constructions), depends on the ability of these frames to echo 

and not contradict pre-existing knowledge (Ingrassia, Muñiz, Aruguete, Marques, 2023, 27). 

    The concept of the ‘totality’ of framing (Aruguete, 2021; D’Angelo, 2012 cited in Ingrassia 

et al, 2023, p.25) makes it possible to approach this process from different paradigms: critical, 

cognitive and constructivist. 

      The critical paradigm focuses on the construction phase of media framing, studying the 

relationship between social movements, political elites and the media (Ingrassia et al., 2023). 

       The cognitive paradigm looks at the influence of messages, how framings activate 

individual perceptual schemes to evaluate political or events of other nature (Matthes & 

Kohring, 2008, cited in Ingrassia et al, 2023, p.25)), and how they interact with an 

individual’s pre-existing knowledge to influence his or her interpretations. 

      The constructivist paradigm holistically analyzes the social processes through which 

worldviews on political issues are formed. In this approach, the dissemination of certain 

framings is explained by the coherence between cultural conventions, narrative traditions and 

individual consumer patterns, activated by specific elements of framing (Ingrassia et al, 2023, 

p.25). 

       In contrast, Barrio and Gatica-Pérez (2023) argue that for frame recognition, there are 

two main approaches: the inductive approach, where one can extract the frames after reading 

the article, and the deductive approach, where a predefined list of frames exists and the goal is 

to interpret if any of them appears in the article. In the deductive case, there are generic 

frames and subject-specific frames, and the way to detect them typically involves reading and 

identifying one frame at a time, or through answers to yes/no questions that represent the 

frames. 

     For example, Semetko et al. used five types of generic frames (attribution of responsibility, 

human interest, conflict, morality, and economic consequences) based on previous literature, 

and they defined a list of yes/no questions to detect frames in articles. 

     More specifically, journalists also rely on constructs for understanding and interpreting 

reality in order to develop their news content. These contents are defined as sets of symbolic 
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resources or “toolkits” (D’Angelo, 2002, cited in Ingrassia et al, 2023, p.25-26), that simplify 

the understanding of events by ciety. These symbolic resources take shape through the images 

and meanings present in media representations, while being influenced by other factors, such 

as personal experiences, characteristics of the subject, prior cultural identifications and the 

collective memory of a community (Koziner, 2015, p. 28, cited in Ingrassia et al, 2023, p.25-

26). 
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Appendix 18: COMMUNICATION WITH ANDREAS 

ANASTASIOU  
 

 

From: Anastasiou, Andreas <aa1059@leicester.ac.uk> 

Sent: Saturday, October 12, 2024 1:10 PM 

To: Andrej Skolkay <askolkay@hotmail.com> 

Subject: RE: Essentiality, Reliability and Usefulness of Sources in IR  

  

Dear Andrej, 

  

Here’s my two pennies’ worth remarks, including a few insignificant ones, which my editor’s 

eye caught and could not resist mentioning. That’s a professional obsession after twenty five 

years in journalism and eleven in academia. 

The structure of the questionnaire shows, of course, your good professionalism and the logic 

behind it, aiming to generate data directly related to your research questions/hypotheses. 

However, as you asked me to be critical, allow me to keep reservations with respect to some 

of its phrasing, a potential consequence of which being that some of the data gathered might 

not be strong/appropriate enough to support authoritative answers to such questions. 

  

My reservations are related (apparently) to a theoretical disagreement between us. 

You seem to take for granted that events carry some inherent newsworthiness. 

I, on the other hand (following many prominent scholars- McQuail, Hall, Hartley, Golding, 

Elliott, Rosengren, Staab, Allern), argue that of course news factors/values/dimensions can be 

observed within news stories. 

But this is happening because journalists (based on various journalistic and non-

journalistic criteria) decided to include them in a specific mix used in the construction of 

their story. 

  

Let me give a silly, hypothetical example. 

  

----------------------------------------------------------- 

Event: Yesterday I drove from home to work. 

Newsworthiness: Zero 

  

Event: Yesterday, while driving from home to work, I had a traffic accident. 

Newsworthiness: Minimal 

 

Event: Yesterday, while driving from home to work, I had a serious traffic accident. 

Newsworthiness: Maybe moderate 

  

Event: Yesterday, while driving from home to work, I had a serious traffic accident involving 

a car belonging to the royal escort. 

Newsworthiness: Maybe greater 

  

Event: Yesterday, while driving from home to work, I had a serious traffic accident involving 

a car belonging to the royal escort, with the Prince of Wales inside the said car. 

Newsworthiness: Much greater 

mailto:aa1059@leicester.ac.uk
mailto:askolkay@hotmail.com
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----------------------------------------------------------- 

  

So, yes, in routine situations, concerning events of not so great importance, news 

dimensions usually do play a role in the selection process. 

Still, it’s up to the journalist to choose what aspects of the event will include in the story, and 

what aspect will be given greater prominence. 

The headline (and main framing factor) could be: “The Prince of Wales risked being injured 

in car accident”. 

But it could also be: “Citizen risked being injured by royal driver”. 

I would agree, however, that – subjectivity and point of view notwithstanding – we still remain 

within the limits of applying journalistic principles in any way we believe this is right. 

  

There are situations, nevertheless, that take news construction (as opposed to news selection) 

beyond what can legitimately be considered editorial judgement. 

  

I’d be happy to discuss that further, if this does not sound boring or useless to you, but let me 

for now refer to a single example that may be worthy of your consideration. 

I’m sure you remember very well the events surrounding the siege and subsequent evacuation 

of Azovstal Steelworks industrial plant in Mariupol, Ukraine. 

  

In the first days of May 2022 many media, reporting on the evacuation, showed a video-

recorded interview with one of the evacuees (Natalia Usmanova). 

• What ALL mainstream western media found most newsworthy in that interview was 

that civilians, trapped in the industrial plant, had to use buckets for toilet. 

What an important piece of news; don’t you agree? 

NBC: https://www.youtube.com/watch?v=h71tEnXla6A&t=0s 

The Guardian: https://www.youtube.com/watch?v=2YSmhWUK-6E&t=0s 

BBC 2.5.2022 (01:04): https://www.youtube.com/watch?v=W0M3pFDm4-w 

• What NONE of the mainstream western media found to be newsworthy was that the 

interviewee provided a testimony about civilians being held as human shields by 

Ukrainian militants. 

Natalia Usmanova was interviewed by NBC, the Guardian, the BBC and others when she was 

evacuated from the Azov Steelworks. 

All of these outlets edited out her statements referring to that. 

A non-newsworthy piece of information; right? 

Subject Access: https://www.youtube.com/watch?v=jbz4JvGvONo 

  

I would totally agree that, in cases of conflict, there is always propaganda mixed with 

journalism, and this applies to all sides involved. 

But should journalists take sides and be active parts of such propaganda? Some say yes, some 

say no. 

But if yes (and we should agree on that), then we can just forget about journalistic criteria 

of newsworthiness. 

News factors/values/dimensions can be of no big help in our effort to investigate, analyse and 

explain reportorial decisions in real life (as influenced by non-journalistic forces and 

ideas). 

  

As is clearly implied in your questionnaire, sources should be consulted with great caution by 

journalists, who wish to do their job in a competent (and honest, I’d underline) way. We most 

definitely agree on that. Especially when dealing with IR, then, and crucially when wanting to 

https://www.youtube.com/watch?v=h71tEnXla6A&t=0s
https://www.youtube.com/watch?v=2YSmhWUK-6E&t=0s
https://www.youtube.com/watch?v=W0M3pFDm4-w
https://www.youtube.com/watch?v=jbz4JvGvONo
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reach the ‘truth’ in a conflict situation, one should delve to find as many sources as possible 

(even controversial ones), and preferably consult the full, un-edited versions of interviews. 

Well, I did find the full, un-edited version of Natalia’s interview and I have the video in my 

hands, as I rushed to download it. Would you like to know the fate of that video as once 

posted on YouTube? Well, it’s no longer 

available (https://www.youtube.com/watch?v=DoN4vM7thBo) as, obviously, it did not work 

favourably for what certain dominant actors want to impose on us as ‘newsworthy’… 

  

I hope these thoughts of mine are helpful and not particularly irritating. 

I’m looking forward to reading your disagreements with (some of) my views, so that I can 

learn from them. 

  

Wishing the best in your project! 

Andreas 
 

https://www.youtube.com/watch?v=DoN4vM7thBo
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Appendix 19: REPORT BY SEMANTRUM ЛАТИНСЬКА 

АМЕРИКА ПРО УКРАЇНУ І РОСІЮ 
 
Period: 25.01.2023 – 20.6.2023   Semantrum 
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Appendix 20: SUMMARY ON SENTIMENT ANALYSIS 
 

One of reviewers, Nenad Stakic, was kind to provide this brief summary on sentiment 

analysis. 

 

Sentiment analysis, often referred to as opinion mining, is the computational task of 

identifying and categorizing the sentiment expressed in text. It aims to determine whether the 

content reflects positive, negative, or neutral sentiments, and is commonly used to analyze 

opinions and emotions within a corpus of text. In recent years, sentiment analysis has gained 

significant prominence in media studies, particularly for analyzing media coverage of political 

issues, international relations, and public opinion. This outlines some of the leading AI Python 

tools for sentiment analysis, their core functionalities, and their applications in analyzing 

media coverage. 

 

1. Introduction to Sentiment Analysis 

Sentiment analysis leverages Natural Language Processing (NLP), a subset of AI that focuses 

on the interaction between computers and human language. The goal of sentiment analysis is 

to extract subjective information from texts, such as opinions, evaluations, appraisals, and 

emotions, which can be valuable in various fields, including business, politics, and media 

studies. Media coverage is particularly susceptible to sentiment manipulation, as reporters, 

editors, and news organizations may frame issues in ways that evoke emotional responses 

from audiences. By analyzing sentiment in news articles, social media posts, or political 

speeches, researchers can gain insight into how public discourse is shaped, how media outlets 

frame issues, and how sentiment shifts over time in relation to key events or political 

developments. 

 

2. Popular Python Tools for Sentiment Analysis 

There are several Python libraries and tools available that enable researchers to conduct 

sentiment analysis. These tools differ in their methodologies, ease of use, and the type of 

analysis they perform. Below are some widely used AI Python tools for sentiment analysis: 

a. TextBlob 

TextBlob is one of the most accessible Python libraries for NLP and sentiment analysis. It 

provides an easy-to-use interface for analyzing the sentiment of text by classifying it as 

positive, negative, or neutral. TextBlob works by assigning a polarity score (ranging from -1 

to 1) and a subjectivity score (ranging from 0 to 1). The polarity score indicates the sentiment 

of the text, where values closer to 1 represent positive sentiment and values closer to -1 

represent negative sentiment. The subjectivity score indicates the degree of subjectivity in the 

text, with values closer to 1 suggesting subjective opinions. 

In the context of media coverage, TextBlob can be used to analyze news articles and social 

media content to assess the tone of coverage related to political candidates, international 

conflicts, or other important events. Researchers can track how the sentiment of news 

coverage changes over time or compare the sentiment expressed by different media outlets. 

b. VADER (Valence Aware Dictionary and sEntiment Reasoner) 

VADER is a sentiment analysis tool that is specifically designed for analyzing social media 

content, but it can be effectively used for other text forms as well. It is based on a lexicon and 

rules to analyze the sentiment of a text. The tool is optimized for short, informal content and 
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takes into account factors like punctuation, capitalization, and emoticons, which are often 

prevalent in social media posts. VADER assigns a sentiment score to a text, along with a 

classification of positive, negative, or neutral. 

For media coverage analysis, VADER can be particularly useful for analyzing sentiment in 

real-time on platforms like Twitter, where public reactions to news stories or political events 

are often immediate and intense. By applying VADER to social media data, researchers can 

track how the public sentiment surrounding a particular event or political development 

evolves. 

c. spaCy 

spaCy is a powerful and efficient Python library for advanced NLP tasks, including sentiment 

analysis. Unlike TextBlob, which is focused on ease of use, spaCy offers a more complex, 

customizable solution, enabling researchers to build sophisticated NLP pipelines. It is 

especially useful for tokenization, part-of-speech tagging, named entity recognition (NER), 

and dependency parsing. 

While spaCy does not come with built-in sentiment analysis tools, it can be integrated with 

other libraries, such as VADER or TextBlob, or it can be used to train custom sentiment 

analysis models on specific datasets. spaCy's flexibility allows researchers to develop tailored 

solutions for analyzing sentiment in media coverage. It can also be combined with deep 

learning models, such as transformers, for more complex sentiment classification tasks, 

offering high performance for large-scale media analysis. 

d. Transformers and BERT (Bidirectional Encoder Representations from Transformers) 

The transformers library by Hugging Face provides access to state-of-the-art pre-trained 

models for NLP tasks, including sentiment analysis. One of the most powerful models in this 

library is BERT, which is a transformer-based model pre-trained on vast amounts of text data. 

BERT has been shown to outperform traditional machine learning models for sentiment 

classification tasks due to its ability to capture contextual information from both directions in 

a text (i.e., considering both the left and right context of words). 

BERT and other transformer-based models are particularly useful for analyzing more complex 

texts, such as opinion articles or editorials in media coverage. These models can detect 

nuanced sentiments and even differentiate between various emotions, such as anger, joy, or 

sadness. By applying BERT to a large corpus of media articles, researchers can gain insights 

into the underlying sentiments and emotions in media reporting, which may not be 

immediately obvious using simpler models like TextBlob or VADER. 

e. NLTK (Natural Language Toolkit) 

The Natural Language Toolkit (NLTK) is another comprehensive library for NLP tasks. It 

provides a wide range of functionalities, including tokenization, stemming, lemmatization, 

and classification. NLTK comes with a built-in sentiment analysis module that can classify 

text as positive, negative, or neutral based on predefined sentiment lexicons, such as the 

VaderSentiment lexicon. 

NLTK's flexibility allows researchers to experiment with different sentiment classification 

techniques and integrate them into larger NLP workflows. NLTK can be used in media 

coverage analysis to perform basic sentiment analysis, or it can be combined with other 

Python libraries for more advanced analysis. 
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3. Applications in Media Coverage 

Sentiment analysis has become a critical tool for analyzing media coverage of various topics, 

especially in the context of political events, social issues, and international relations. Here are 

several ways in which sentiment analysis tools are applied to media coverage: 

a. Political Sentiment Analysis 

Sentiment analysis is widely used in the political arena to assess how media outlets cover 

political candidates, parties, or issues. Researchers can apply sentiment analysis tools like 

TextBlob or BERT to track the tone of media coverage leading up to elections, identifying 

shifts in sentiment that may correlate with political events, debates, or scandals. Sentiment 

analysis can also reveal biases in media coverage, such as whether certain candidates or 

political parties receive more positive or negative coverage. 

b. International Relations and Foreign Policy Analysis 

Sentiment analysis tools are also employed to analyze media coverage of international 

conflicts, diplomatic negotiations, and foreign policy issues. By analyzing sentiment in news 

reports, researchers can assess how different media outlets portray foreign governments, 

international organizations, or global crises. This analysis can be especially useful in 

understanding how the media shapes public opinion on issues like war, human rights, or 

climate change. 

c. Public Opinion and Media Framing 

In addition to analyzing media coverage, sentiment analysis can also provide insights into 

public sentiment, which can influence the media's framing of issues. Researchers can track 

how public sentiment on social media platforms correlates with media coverage, and how the 

media responds to shifts in public opinion. This is especially relevant in the age of social 

media, where the public's reaction to news stories is immediate and visible. 

 

 

 


